
        Sunday, March 10
9-9:50 a.m.
Thinking Like an Editor 
You can be terrific at making story assignments, editing 
copy, writing headlines, designing pages and the other 
nuts and bolts of producing a publication — if you master 
the not-so-obvious. Learn how to manage people, avert 
crises and generally not drive yourself nuts. 
Conference Room F 
Bill Elsen, Washington Post (retired)

9-9:50 a.m.  
Covering Natural Disaster: Sandy and Beyond
Hurricane Sandy may cost $50 billion, making it one of 
the most expensive storms in American history. It left 
110 people dead and more than 4.8 million customers 
in 15 states without power. A former New York Press 
Photographers Association photographer of the year 
covered the storm, and he’ll talk coverage of this event and 
other natural disasters — and how you can be prepared to 
cover similar news in your community. 
New York East 
Todd Maisel, New York Daily News
    
9-9:50 a.m. 
What’s It Like to Cover Jay-Z and Beyonce? 
Newsday’s chief pop-music critic talks about what it’s like 
when your beat requires trying to make sense of megastars 
like Lady Gaga and Rihanna and putting Frank Ocean and 
Adele in context. He explains how a fun beat can also lead 
to national awards and major projects like the impact of 
hip-hop in America, which was a Pulitzer Prize finalist in 
2005. 
New York West 
Glen Gamboa, Newsday

9-10:50 a.m. 
Double Session: Write The Best Editorial You’ve 
Ever Seen … And Promote It (Part I)
Note: Students must sign up for first session and presenter 
will be in contact to prepare them for what to bring and 
how to get ready. (Email chuck.baldwin@usd.edu to save 
your spot.) Students will need laptops or tablets and all 
supporting material to write an editorial. (We’ll limit this to 
the first 15 students.) Students who sign up in advance for 
this session will write complete editorials ]with guidance 
from the presenter. And then we’ll critique them to see how 
well you got your point across.  
Executive Boardroom 
Chuck Baldwin, University of South Dakota

9-9:50 a.m. 
Design in the Alternative Universe  
Eskimos use more than 30 words to describe “snow.” Why 
do we have so few that describe “story”? The possibilities 
with storytelling approaches are endless. They can register 
with readers in a bigger way than straight narratives and 
add a lot of life to your work. Learn how: All it takes is a 
little planning.  
Riverside Suite 
Stephen Komives, SND 

9-9:50 a.m. 
Indecency in Broadcasting: What the FCC vs. 
Fox Decision Means for College Radio 
Trying to decipher indecency laws for broadcasters can 
be really *$^# confusing! With a topic so vague but vital 
to college radio, it’s important to sort out what recent 
Supreme Court rulings mean for you and your licensed 
station.  
Conference Room J 
Frank LoMonte, Student Press Law Center 

9-9:50 a.m.  
The Police and the Press: Powerful Allies 
The press and law enforcement often get pitted against 
one another despite the fact that both groups are united 
by a mission to serve the people.  Learn how when 
a police detective from New Jersey teams up with a 
journalism professor and media adviser to present real 
cases that illustrate the ways the police and the press 
can work together. Along the way the following questions 
will be addressed: What information can police officers 
provide and how does it differ from the information 
reporters can report? How can you forge a relationship 
with law enforcement that helps you gain access to major 
stories?  
Conference Room K 
Holly Johnson, Mercer County Community College 
Sgt. Matthew Kemp
    
9-9:50 a.m. 
Libel and Privacy Fundamentals
Learn what you need to know to avoid libel issues in your 
student media. While you’re stressing out about libel, you 
also need to worry about invasion of privacy suits, which 
can sneak up on you. Learn how to handle both — bring 
your questions. 
Conference Room L 
Roger Soenksen, James Madison University

  

Convention Sessions
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9-10:50 a.m. 
Double Session: Advising 101: Introduction to 
Advising 
New to the job of advising? Allow veterans to advise you on 
what it takes to survive those first years. Topics include the 
role of the adviser and its challenges, hands on/hands off 
including prior review and the basics of advising a newsroom. 
Look for other adviser sessions throughout the convention! 
Conference Room C 
Kelly Messinger, Capital University 
Sally Renaud, Eastern Illinois University
James Simon, Fairfield University  

9-9:50 a.m.  
Be a Visual Idea Machine  
The 80-inch story with one mug shot. The numbers-laden 
data dump. How do you visually illuminate a story that’s hard 
to tell or has been told a million times before? This session 
will teach you to master the art of brainstorming, whether you 
work in a large team or are a creative army of one.
Riverside Ballroom 
Bonita Burton, The Villages Daily Sun
    
9-9:50 a.m. 
When Sandy’s Storming Through the Twitterverse: 
Covering Natural Disasters in Social Media 
Social media can provide immediacy in responding to 
breaking news. Student reporters from East Coast schools 
affected by Hurricane Sandy will share their experiences 
with using Twitter, Facebook and mobile reporting to serve 
the community during and after Sandy when massive power 
outages impeded the use of more traditional media. Their 
advisers will also discuss tips on how student media may 
better use social media during natural disasters.   
Madison 4 
Martin O’Sullivan, Loan Le and Lei Xie, Fairfield University
Jonathan Dornbush and Nanci Healy, New York University
Isobel Breheny-Schafer, Stony Brook University

9-9:50 a.m. 
Anatomy of a Photoshoot 
Ever wondered what goes on behind the scenes at a 
magazine to get those beautiful images you see on the 
pages? Take a peek into the way a photo shoot works. You 
will hear from a photo stylist how a set is created and how 
the different props are picked. You’ll also learn about working 
with models.
Conference Room E
Stacey Brecher, Woman’s World Magazine 

9-9:50 a.m. 
Advanced Analytics in Sports Media 
Anyone can recap a sports game, but can you predict what’s 
going to happen in tomorrow’s game? By exploring player 
and team stats and sports trends, you can develop the 
ability to let people know what’s going to happen next. With 
advanced analytics growing into one of the hottest trends 
in sports, you’ll find out how the bestseller and Hollywood 
blockbuster Moneyball changed how pro teams operate and 
altered the sports journalism landscape.   
Conference Room D 
Rob Shaw, Bloomberg Sports

9-9:50 a.m. 
Let’s Get Mobile: Life After the Web
Think you’re where you need to be online? Think again. 
Smartphones and tablet devices are exploding all over 
college campuses and have the quickest adoption rate of any 
technology in history. The key to success today is knowing 
and understanding the distribution options you have available 
and the ones your readers want. Discover the different habits 
of mobile-device users, how to track that usage and how to 
capitalize on this technology. We’ll explore how to meet and 
profit from the demands of your mobile audience. 
Conference Room B 
Charlie Weaver, Iowa State University

9-9:50 a.m. 
College Radio, Evolve or Die: Engage your 
Community, Support Education and Play Some 
Damn Good Music … or Else 
College radio MUST evolve. Learn how to use expanded 
technology, increase focus on community relationships and 
partnerships and reinvigorate your relationships with your 
university or college. You’ll walk away with an understanding 
that community, education and music are the three tenets 
to growing and sustaining a successful college radio 
station.   
Conference Room H 
Mikey Goldenberg , University of Colorado

9-9:50 a.m.  
Media Myth Busters: Student Media Leaders as 
Educators 
When student government votes to limit media budgets to try 
to control the message, Public Safety denies reporters access 
to crime records and most of the campus thinks student 
media should promote “happy calendar events”: Who ya 
gonna call? Media Myth Busters! Where ya gonna find ’em? 
In your newsrooms. The Society for Collegiate Journalists will 
help student media leaders organize and train staffers for dual 
roles as reporters and campus educators. We’ll outline how 
to manage First Amendment education, student media self-
definition and PR. We’ll also help you understand what FOIA, 
FERPA and the Clery Act mean. 
Madison 2 
Andrea Frantz, Buena Vista University

9-9:50 a.m. 
Complete Storytelling with Visual-Verbal 
Connection 
Great yearbooks extend the storytelling by making a visual-
verbal connection between the headline and dominant photo. 
Learn the techniques of how to write dynamite headlines that 
match the impact of the photo’s content. The visual-verbal 
technique guarantees the reader will stop to take notice of 
your yearbook coverage. 
Liberty 5 
Laura Widmer, Iowa State University

9-9:50 a.m. 
Producing Television News 
When it’s done well, television news appears to be effortless, 
covering the essential stories of the day in a timely manner 
with objective reporting. But how does a newscast get 
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from conception to air and seem so natural?  A former 
college television station manager and news producer 
who is currently working at CBS News will share some 
tips on how you can cover your campus with an amazing 
newscast.  
Conference Room I 
Andrew Kirkman, CBS News

9-9:50 a.m. 
Critiquing on the Fly 
Advisers: Are you volunteering to critique in NYC? Are you 
new to the process and want to get pointers from previous 
volunteers? Have you done it before but you want more 
direction? Or do you just want a warm up before you 
critique your first pub? We can help. The former critiques 
coordinator will talk you through some best practices and 
will tell you what to expect.  Warning: Show up prepared to 
role-play as a critiquer — and a critiquee. 
Liberty 3 
Kelley Callaway, Rice University

9-9:50 a.m. 
Restructing Your Magazine
If your news magazine has turned stale in its coverage 
and flat in its readership, it may be time to restructure 
it. Learn how Baylor University’s Focus magazine has 
been reinvigorated through a collaboration between 
the journalism department and student publications 
department. Refocus your magazine and watch it expand 
in reach and influence and, possibly, win awards.
Liberty 4 
Clark Baker and Julie Freeman, Baylor University 

9-9:50 a.m. 
Tough Interview? You Can Do It! 
Does your stomach ache at the thought of interviewing the 
college spokeswoman who always criticizes you? Or the 
campus police chief who doesn’t welcome your analysis of 
crime statistics? Or the student who just lost a loved one 
to combat or a tornado? Learn how to do these interviews 
while respecting your subjects — and yourself. 
Liberty 1&2 
David Simpson, former Associated Press 
assistant bureau chief

9-9:50 a.m. 
Getting the Most Out of Google Analytics 
Are you using Google Analytics to its full potential? 
Thinking about tracking your website metrics, but aren’t 
sure how? If so, this session is for you. You will learn how 
to set up a Google Analytics account, understand and 
track important web metrics, break down traffic by device 
type (desktop, mobile and tablet) and explore ways to 
take this data and use it to attract more visitors to your 
content.  
Madison 3 
Ben Eveloff, Lewis University

9-9:50 a.m. 
Neither Fish nor Fowl: Covering the Private/
Religious Campus 
Some private and/or religious schools may run 

into pedagogical and professionalism issues when 
administration controls student media. When PR, branding 
and image trump covering the news, schools might as well 
shut down newspapers and broadcast outlets and perhaps 
shed the “journalism” moniker as well. An unfettered and 
robust student press, under the guidance of good media 
advisers, is the best way for students to learn to be news 
professionals and build solid portfolios. Prepare to explain 
to your powers that be why even private and religious 
institutions should embrace solid reporting on the issues, 
positive or negative. 
Conference Room G 
Anthony Hatcher, Elon University
    
10-10:50 a.m. 
What Makes Great Newspapers Great
A veteran adviser analyzed the news and editorial content 
of the 22 four-year daily newspapers that received 
Pacemaker Awards between 2008 to 2011. He’ll share his 
research results — and need-to-know-to-win info — with 
you.  
Liberty 4 
Les Hyder, Eastern Illinois University

10-10:50 a.m. 
NYC Shootout Opening 
Photojournalists who want to participate in the NYC 
Shootout should attend this assignment briefing to discuss 
the topic for the assignment, deadlines and file formats. 
Attendees will also be able to see some of the entries that 
received top ratings in past Shootouts. 
Conference Room E
Bradley Wilson, Midwestern State University

10-10:50 a.m. 
Passing the Magazine Test 
When you apply for that internship or job at a magazine, 
will you be able to pass the editing test? A magazine pro 
(Wigwag, American Girl, Redbook, New York Woman) 
walks you through a test so you’ll know the skills you 
MUST have. 
Conference Room D 
Harriet Brown, Syracuse University

10-10:50 a.m. 
Writing About Social Justice: Look Right Around 
You for Some Good Ideas 
Millions of Americans are nowhere near living or ever 
achieving the American dream. You can find them outside 
and inside our nice hotel, and they are on your campus, 
too. Why is this, and why should we care? Let’s talk about 
how to tell these stories. 
Liberty 3 
Trum Simmons, Harrisburg Area Community College

10-10:50 a.m. 
Launching Your Own Digital Magazine
It’s no secret that publishing jobs are in short supply and 
that online media is the reason. Why not turn that trend 
into an opportunity? You’ll learn about new media in the 
form of BLEEP Magazine, a completely online creative 
culture magazine based in New York City that has featured 



Tony-nominated Broadway actors, Billboard-charting 
singers and stars from NBC and Bravo shows. Learn 
how to put together a team, chart a plan for growth, start 
with what you know and utilize all that new digital media 
platforms have to offer. 
Liberty 1&2 
Ryan Brinson, BLEEP Magazine 

10-10:50 a.m. 
Light and People: Working Together 
Expanding beyond a background in sports photography, 
this freelance photographer works with fashion/celebrity 
photographer Kenneth Willardt and the team of Markus 
Klinko and Indrani, the top photographers in the fashion/
celebrity industry. Hear how his personal relationships with 
subjects allow more in-depth coverage of the sports and 
entertainment worlds in the 21st century. Come learn how 
to make people and light work together, establishing a 
relationship with both. 
New York East 
Josh Merwin, Josh Merwin Photography

10-10:50 a.m.  
Want to Land a Cool Gig Overseas?  
Graduate, grab backpack, have international adventure. 
That’s the dream for many of us. You CAN do all that and 
find decent-paying design jobs overseas as well, without 
living out of your backpack full time. Here’s one designer’s 
story, from college paper straight to a tiny overseas 
startup that would earn the only World’s Best Designed 
Newspaper award of 2010. 
Riverside Suite 
Nick Mrozowski, Adweek 

10-10:50 a.m. 
“Get my &$#2@) Name Off Your Website” or 
“You’re Ruining My Life” 
What’s a Web editor to do when the dreaded (and 
inevitable) call comes demanding you remove someone’s 
name from your site? Or a photo? Or a comment? What 
do you do when the writer of a story or column wants you 
to take it down? What do you do if you published news of 
someone’s arrest, but find out later all the charges have 
been dropped? Do you have to remove the story? Here’s 
what the law says about your responsibility for “unposting” 
content from your website. 
Conference Room L 
Frank LoMonte, Student Press Law Center

10-10:50 a.m. 
Menage a Trois: See How We Do It
It takes a lot to build a successful yearbook program, and 
no one way is best. Student leaders from three different 
programs will talk about how they tackle five important 
elements: training, work environment, distribution, finances 
and deadlines. Then you will design a roadmap for your 
book based on these building blocks.  
Liberty 5 
Shaan Patel, Rice University

10-10:50 a.m.  
The One-Man Art Studio
You don’t really need to read a description on this one. 
Just know he’s going to talk about design, creativity, 
brainstorming, sucking, Photoshop, ethics, cats and other 
randomness. You will never think of your capacity to create 
in the same self-limiting ways again.   
Riverside Ballroom 
Martin Gee, Huffington Post
     
10-10:50 a.m.  
From Idea to Print 
Want to know exactly how a weekly magazine gets 
published every week? Find out how an idea turns into 
an article at a fast-paced weekly magazine.  Follow the 
flow from lead to print and take a sneak peek into the 
process. 
Conference Room B 
Stacey Brecher, Woman’s World Magazine 
    
10-10:50 a.m.  
Students of Faith 
Advising and retaining students of faith requires some 
knowledge of and sensitivity to how they and their 
faith traditions conceptualize newspaper content and 
advertising. We’ll discuss approaches that advisers and 
student editors can use to manage faith concerns in ways 
that honor the faith traditions, enhance student leadership 
and ensure accuracy and journalistic integrity. 
Conference Room A 
Robert Fuentes and a student panel, Rockland 
Community College 
    
10-10:50 a.m.  
Chicken Salad I 
All the copy is late, most of the photos are weak and your 
production deadline is in 36 hours. But that doesn’t stop 
the EIC from hovering over your computer and asking, 
“Can’t you add a pull quote or a chart or something?” 
How are you supposed to whip up award-winning designs 
under these conditions? A professional designer will show 
you how — by revamping actual college newspapers, from 
front pages to feature spreads. And in minutes, not hours. 
Note: This presentation is all new for 2013 (except, of 
course, for the nudity and profanity).  
New York West 
Michael Koretzky, SPJ national board member
     
10-10:50 a.m. 
Just Do It: International Freelancing Post-
Graduation
What would it be like to do international, multimedia 
freelancing immediately after graduation? An expert 
in the topic — Kickstarter just secured funding for her 
documentary about waste pickers in India — will share 
what it’s like to choose to NOT look for a job senior year, 
to follow your passions, be your own boss, make uncertain 
investments and freelance overseas (all while unsure if 
you’ll ever get paid).  
Conference Room J 
Julia Waterhous, Empowerment Media



10-10:50 a.m. 
Programming Your Non-Comm Radio Station For 
a Commercial World 
How can your college station stay true to the mission of 
a non-commercial station while attracting a traditional 
commercial radio audience into the fold?  A former radio 
professional turned educator will share tips from formatting 
clocks, promotion, marketing and how to engage an 
audience that may not traditionally spend time with non-
commercial radio. 
Conference Room H 
Len O’Kelly, Grand Valley State University 
    
10-10:50 a.m. 
A Jew, a Pagan and a Mormon Walk Into a 
Newsroom ... 
In our postmodern world, newsrooms are more diverse 
than ever. Can people from different religious backgrounds 
get along? Should news-people practice a “don’t ask, 
don’t tell” policy, or could dialogue be healthy? This panel 
of journalists from various news outlets and varied religious 
backgrounds will discuss their experiences of being a 
person of a certain faith in a newsroom that perhaps tries 
to pretend faith doesn’t exist. Then students will attempt to 
put together guidelines for religious tolerance in their own 
newsrooms. 
Madison 6 
Michael R. Finch, Lee University 
    
10-10:50 a.m. 
Faith and Food 
The local food, slow food and fair-trade movements clearly 
connect with a life of faithfulness stewardship. But what 
would Jesus eat?  Get some great ideas for food-related 
features and thoughtful editorials. 
Madison 2 
Wally Metts and Terri Reynolds, Spring Arbor 
University 

10-10:50 a.m. 
How to Land an Internship and Job Worth 
Bragging About 
Does your résumé stand a chance?  Is your Facebook 
profile truly private?  Know how to write a cover letter 
that melts in potential employers’ hands? Do you shake 
hands like an adult or a dead fish? This session — led 
by a reporter and editor turned new media professor — 
provides invaluable advice on the applying, interviewing 
and networking awesomeness needed to land a top-notch 
internship or job and quickly climb the career ladder.  
Madison 5 
Meredith Cochie, Full Sail University

10-10:50 a.m.  
How to Boost Your Social-Media Presence 
Facebook, Twitter, Pinterest: We all know we spend WAY 
too much of our free time perusing these sites. Learn how 
to make them work for you by using social media to reach 
out to your readership. The latest apps and tools can keep 
your publication’s social media on the cutting edge.
Conference Room K 
Katie Schlientz, Bruckner Design 

10-10:50 a.m. 
Student Television Critiques 
So your TV show has been seen by your adviser or 
professor, your friends on campus and even your mom. 
But you still want an unbiased opinion on what you’re 
doing well and what you can do better. Bring your show 
on a flash drive in QuickTime format, and have a former 
television producer turned veteran media adviser give you 
a quick and constructive critique.  
Conference Room I 
Jim Hayes, Vanderbilt University 

10-10:50 a.m.  
But I Don’t Want to Be a Journalist
So you work for student media, and the biggest lesson you 
learned is you don’t actually want to go into media. How 
do you translate what you’ve learned into a real-world job? 
We’ll break down the skills you are acquiring now and help 
you apply those to a resume. 
Madison 3 
Adrianne Mukiria, Roger Williams University 

10-10:50 a.m. 
What You Must Know About the Business of 
Media
Paywalls, e-commerce, monetization. Take it from a 
recent president of the national Associated Press Media 
Editors: Understanding the business may be critical for 
your success. The speaker is a former reporter who now 
is executive editor at The Asbury Park Press and oversees 
a Gannett design hub. He will give you a rundown of the 
dollars and cents and take your business and career 
questions.
Conference Room F 
Hollis R. Towns, The Asbury Park Press
    
10-10:50 a.m. 
Hell is Where the Police are German: Avoiding 
Stereotypes in News Stories 
Heaven is where the cooks are French, the police are 
British, the mechanics are German, the lovers are 
Italian and everything is organized by the Swiss. Hell 
is where the cooks are British, the police are German, 
the mechanics are French, the lovers are Swiss and 
everything is organized by the Italians. Do jokes like these, 
based on national stereotypes, have a place in student 
publications? How about the more serious stereotypes, 
such as “Muslims are terrorists” and “Colombians are drug 
lords”? We’ll use sample jokes, cartoons, news stories, 
headlines and photographs to reveal some unintended 
but ethnocentric biases that could mar a student 
publication. 
Madison 4 
Chioma Ugochukwu, Marquette University 



Sunday Keynote
11 a.m.-12:20 p.m. 
Metro East and West
Willie Geist, Today show

12:30-1:20 p.m.
Making Your Mark in Sports Media
Lee Jenkins, senior writer for Sports Illustrated, will 
address everything from ethical dilemmas to trusting 
sources to fact-checking in this Q&A. Jenkins, who has 
covered UCLA basketball for The Orange County Register 
and the Mets for The New York Times, will also focus on 
dealing with celebrities, covering media-saturated (and 
sometimes tragic) subjects and how to stand out in a 
crowded industry. 
New York West
Lee Jenkins, Sports Illustrated  
Joe Gisondi, Eastern Illinois University

12:30-1:20 p.m.
Women in Magazines
An experienced magazine pro (her resume includes staff 
jobs at American Girl, Redbook and New York Woman 
and writing for New York Times Magazine, O, Vogue and 
Psychology Today) talks about why women’s magazines 
have an undeserved lowbrow reputation, why no women 
were nominated for AMSE writing awards in 2012 and 
what the next generation of journalists might do about it.
Riverside Suite 
Harriet Brown, Syracuse University

12:30-2:20 p.m. 
Double Session: Life on the Field — and Off
He’s opened eyes with dynamic images featured in ESPN 
the Magazine and Sports Illustrated. His photos have run in 
the largest format possible in the top two magazines in the 
sports industry and many others. He enjoys documenting 
life beyond the performance on — and off — the court or 
field. In this two-hour session, this freelance photographer 
will discuss what it takes to get good sports action and 
feature photos, including sportraits, that tell stories. In 
the second hour, he and CMA photography coordinator 
Bradley Wilson will critique the two sports images (RGB 
JPEG files) you bring on a flash drive. 
New York East 
Josh Merwin, Josh Merwin Photography

12:30-1:20 p.m. 
Student Radio Critiques 
You’ve listened, your adviser has listened, your friends 
have listened ... even your Aunt Sue tuned in once. But you 
still want an unbiased opinion on how you can make your 
radio show better. Bring your aircheck on a flash drive in 
MP3 format, and have a former radio professional turned 
educator give you a quick and constructive critique.  
Conference Room H 
Len O’Kelly, Grand Valley State University 
    
12:30-1:20 p.m. 
Dare’s Gold in Dem Dare Numbers! 
Charts, graphs, tables, zzzzzzz. Right? Maybe it doesn’t 
have to be so boring, and often, it isn’t. Some of the best 
stories come from examining your school’s databases. 
Write about how your school stacks up against its rivals; 
illustrate overspending or underspending; find delicious 
‘”no way” stories in information that is probably at your 
fingertips. Look for trends with simple questionnaires. 
Wake up to the stories hidden in data! 
Madison 6 
Peggy Elliott, University of South Carolina Aiken

12:30-1:20 p.m. 
Making the Best First Impression
Interviewing for a job is a skill that can be mastered in 
50 minutes or less. Come and play the interview game 
“50 Ways to Make Them Want YOU!” This fun extreme 
makeover will position you at the top of the infamous 
callback list. It’s everything from how you dress to how you 
stand, from how you use your hands to how you speak. It’s 
a bit of Miss Manners, but it’s also a checklist to success. 
Come learn, have some fun and possibly walk away with a 
Starbucks card. 
Conference Room G 
Marcia Meskiel-Macy, MyMediaSeminars.com

12:30-1:20 p.m. 
Five Freedoms Training and Triage
Blindsided by calls to take down an online article? Denied 
access to your university’s police blotter? Reeling from 
administrative “restructuring” that put your student media 
adviser on the job market? Learn how to handle all these 
First Amendment attacks. This interactive workshop 
will teach you how to train and organize your staff as 
First Amendment First Responders and offer ideas for 
educating your campus. Walk away with fresh training 
material for next year’s staff retreat.
Conference Room L
Andrea Frantz, Buena Vista University 

12:30-1:20 p.m. 
How to Manage Your Design Career
Yes, good jobs at newspapers are still out there. Learn how 
to control your career trajectory and avoid common pitfalls 
and dead-ends. What are managers really looking for? 
What strategies should you employ to get employed? How 
can you get to where you truly want to go? 
Riverside Ballroom 
Dave Horn, The New York Times 



12:30-1:20 p.m. 
Introduction to Non-Linear Video Editing 
Does it seem as though everyone around you was born 
knowing how to edit video? If you feel lost when the 
discussion turns to Final Cut Pro or how to cut a video for 
YouTube, then fear no more. A professional video editor 
and former college media producer will guide you through 
the basics, including discussion of the multiple platforms 
you can use, how to get started and how skills in video 
editing can get you a job.  
Conference Room I 
Gaby Román, Meltzer Media Productions 

12:30-1:20 p.m.
Getting Published in College Media Review  
Advisers: Have an idea for an article about college media 
you’d like to get published? Interested in finding out more 
about College Media Review and perhaps becoming 
involved in CMA’s flagship publication? Come talk with 
the editors of CMR to get the inside scoop on how to 
contribute to the publication.  
Conference Room A 
Robert Bergland, Missouri Western State University 
Lillian Lodge Kopenhaver, Florida International 
University  
Debra Chandler Landis, University of Illinois 
Springfield  

12:30-1:20 p.m. 
Free Tools to Increase Your Following on Twitter 
and Facebook
Learn about tools that you probably don’t know about 
(and/or don’t use well), all of which will help you get — and 
keep — followers on Twitter and Facebook. You’ll improve 
your interaction with your audience and increase people’s 
exposure to your journalism. 
Madison 2 
Andy Dehnart, Stetson University

12:30-1:20 p.m. 
Advertising Ambassadors — A Different Kind of 
Sales Force
Discuss a new approach to advertising with a pro turned 
adviser. The Sales Ambassador concept recruits students 
and, instead of making them “sales representatives,” 
trains them to gather data about local businesses. This 
data is then used for sales initiatives (blitzes, mailings, 
telesales, etc.). This roundtable session will explain the 
basics of the program and how it can be adapted for your 
operation.  
Executive Boardroom 
Raymond Bush, Washington University 

12:30-2:20 p.m. 
Double Session: Resume Design Magic: How 
“Good Looks” Can Get You in the Door
Create a resume and portfolio that will get you in the door. 
In the first half of the session, students will learn insider 
information on how to make their resumes pop among the 
other applicants’. Examples of well-designed resumes, 
portfolios and must-have tools of the trade will be 
available. In the second half, students’ resumes/portfolios 

will be critiqued. Make sure to pack yours!
Conference Room F 
Katie Schlientz, Bruckner Design 

12:30-1:20 p.m. 
Can I Pray in the Newsroom? And What Do I Do If 
Someone Catches Me?
Your editor is being a jerk. Your reporters are turning in 
nothing but garbage. Everyone around you is a heathen. 
You think to yourself, “Lord, hear my prayer …” but then 
what? What do you pray for? And what do you do if the 
heathens catch you and start making fun of you? Exactly 
how do you live a life of faith and prayer in the world of 
journalism? 
Liberty 1&2 
Chuck Baldwin, University of South Dakota
     
12:30-1:20 p.m. 
Closing Time: How Will They Survive Without 
You?
You’ve served your time as a leader, and it soon will be 
time to move on. How on earth will they ever survive 
without you? It can be psychologically hard to let go. The 
temptation to linger “for the good of the organization” is 
great. However, an “advisory role” can quickly turn into 
a cancerous leadership battle.  Come to this session to 
learn the best ways to make sure you leave your media 
organization better than you found it. We’ll also talk about 
powerful emotions and ways to overcome them as you 
prepare to leave behind something you put so much of 
yourself into. 
Liberty 3 
Mat Cantore, Hudson Valley Community College

12:30-1:20 p.m. 
Turning Your Literary Love into a Career 
Thinking about pursuing a dual major or adding a minor 
to your degree? Jordan Wannemacher will show you how 
her combined love for visual and language arts led to her 
a career in the publishing industry. She’ll also outline the 
publishing structure (acquisitions, editorial, design and 
production, publicity and marketing) to help attendees 
create their own journey into the department or niche that 
best fits their passions. 
Madison 4 
Jordan Wannemacher, Columbia University Press

12:30-1:20 p.m. 
Religion 101: What Should a Journalist 
Know? 
Know the difference between a bishop and cardinal in 
the Catholic church? Or between Shia and Sunni Islam? 
Who is considered the founder of the Jewish faith?  A 
competent journalist should know the answer to these 
and other basic religious questions. Regardless of your 
beat or area of interest, a solid understanding of religion 
is essential to the journalist of the 21st century. This 
workshop will help give you some of the basics and offer 
practical advice on how to cover religious issues and 
events. 
Conference Room D 
Joe Starrs, The Fund for American Studies



12:30-1:20 p.m.  
Making the Manual 
As any student editor knows, putting out the news is only a 
fraction of the job. There’s also staff management, ethical 
decision-making, public relations and much more. The work 
is infinitely easier when you have a staff manual that lays 
out the rules and best practices for your media organization. 
Come learn the basics of constructing a stellar staff manual 
— and perhaps save yourself some future quandaries and 
headaches. 
Madison 1 
Alexa Capeloto, City University of New York 

12:30-1:20 p.m. 
You Got The Job — Now What?
Congratulations! You’ve been selected to lead your 
publication or station. After the enthusiasm of being 
promoted wears off, and you finally understand that you’re 
responsible for an entire student media organization — the 
realization hits you: Holy crap, where do I start? There is 
so much to do and so little time, but starting early for the 
coming year is essential. In this session, you’ll learn what 
you should be doing now to make your tenure as a media 
boss more effective and less stressful next year. 
Madison 5 
Don Krause, Carly Robison and Paige Yungermann, 
Truman State University

12:30-1:20 p.m.  
Time For the Enterprise (When You’re Busier Than 
Captain Kirk) 
You’re reporting, tweeting and moderating at Warp Factor 
8.9, and you’re sure the engines will blow any second. But 
like Captain Kirk, you can make time for the really beautiful 
alien — er, story. Learn time management and teamwork 
skills you need to beat the daily grind and do great stories.
Conference Room B 
Lisa Finn, Patch.com, Riverhead (Long Island)

12:30-1:20 p.m. 
Managing Your Brand
You have presences on 50 networks, but what do they 
mean? Which should you update every day; which can 
you update simultaneously? Get the answers from a brand 
manager and a reporter who know how to manage not 
one, but several different identities at once. From updated 
Facebook to Google+, this pair has the keys to help you 
succeed AND still live your life. 
Conference Room K 
Victoria Reitano, LIVE with Kelly and Michael 
Andrew M. Seaman, Thomson Reuters

12:30-1:20 p.m. 
Managing Millennials 
I’ll let you in on a little secret — most of what you’ve heard 
about the millennial generation is a lie. This session will help 
debunk the myths about this generational cohort and give 
advisers practical ways to think about how to engage and 
motivate their students. 
Madison 3 
Kenna Griffin, Oklahoma City University

12:30-1:20 p.m. 
13 Tips to Put Your Yearbook on the 
Wanted List 
Luck has nothing to do with these 13 tips to make your 
yearbook more appealing to the student body. Whether 
you are still working on 2013’s book or thinking about 
2014’s, you’ll find ideas to make your book a stronger, more 
journalistic publication and your staff a more committed, 
enthusiastic team. We’ll redesign a spread to make it more 
interesting, investigate alternative ways to cover every-year 
stories and tweak good designs to make them even more 
appealing. 
Liberty 5 
Linda Puntney, Kansas State University (emeritus), 
Herff Jones 
Ann Akers, Herff Jones
    
12:30-1:20 p.m.
Advising 102: Managing Students and Money 
Advising is more than just sharing your journalism skills. 
The hardest part is managing students and money. These 
veteran advisers will address leadership, recruiting and 
training of millenials. They will also discuss the business 
aspect of student media, including advertising and 
marketing. 
Conference Room C 
Kelly Messinger, Capital University 
Lila Carney, Quinnipiac University 
Chris Evans, University of Vermont

12:30-1:20 p.m 
Media Law for Photojournalists & Videographers: 
Get the Shot; Don’t Get Arrested
Photojournalists and videographers have to be concerned 
about many aspects of the law, including invasion of 
privacy, trespassing, open records, open meetings and even 
issues of national security.  Prosecutors have been known to 
file criminal charges against media professionals for nothing 
more than videotaping police on duty, so all photojournalists 
need to know their legal right to gather — and where those 
rights end.  This session will provide updates on the latest 
court rulings and the information all photojournalists need 
when they’re told “you can’t take a picture/shoot here.”
Conference Room E 
Frank LoMonte, Student Press Law Center
Mickey H. Osterreicher, National Press Photographers 
Association

1:30-3:20 p.m. 
Double Session: Final Cut Pro X Tutorial 
Whether you love it, hate it or don’t know much about 
it, Apple’s Final Cut Pro update is here to stay. The new 
platform allows you to maintain creativity but speed up the 
process. A professional editor and FCPX educator will show 
you tips and tricks that will help first-time and relatively new 
users and those transitioning from FCP 7. We’ll have plenty 
of time to get into specifics and answer questions in this 
Double Session.  
Conference Room I 
Gaby Román, Meltzer Media Productions 



1:30-2:20 p.m.  
Speak Yearbook: Editors’ Roundtable 
You share a common language with many of your peers 
here — picas, fonts, leads and nut graphs. But what about 
endsheets? Sigs? Ladders? That’s yearbook speak — a 
language all its own. And books have their own set of 
unique problems. Join fellow editors-in-chief to discuss, 
lament and celebrate all you do. 
Executive Boardroom 
Yearbook editors only

1:30-2:20 p.m. 
Think Like a Dinosaur and Your Publication Can 
Become Extinct, Too
We interview a dinosaur – a middle-aged, white, 
overweight media mogul – and learn all that’s going wrong 
with attracting an audience. Hint: Digital and mobile aren’t 
the only problems facing traditional journalism. Back 
in the olden days, we had columns in papers labeled, 
“Colored News.” What do we have now to attract a diverse 
audience that increasingly is moving toward single-interest 
news outlets? 
Liberty 1&2 
Chuck Baldwin, University of South Dakota 
Mark Witherspoon, Iowa State University 

1:30-2:20 p.m. 
Living the (Pipe) Dream 
Landing a gig at Entertainment Weekly seemed like a 
pipe dream a few years ago. Fast forward through all the 
internships, nos and the invention of the iPad, and that 
dream is now a reality. Hear how an Oklahoman made the 
move from Tulsa to NYC. We’ll talk about how to make it in 
the magazine industry fresh out of college, and she’ll share 
her tips of the trade and answer questions. Seriously. Ask 
her anything! 
Conference Room D
Breia Brissey, Entertainment Weekly
    
1:30-2:20 p.m. 
Writing Magazine Features — And Getting 
Them Published 
A great magazine article seamlessly blends the necessary 
facts with elements of storytelling. Learn magazine feature 
writing structure, and get ideas for enterprise features and 
advice on how to get magazine freelance assignments 
from Mark Mayfield, former editor-in-chief of House 
Beautiful, Traditional Home, Southern Accents and Art & 
Antiques magazines.
Conference Room B 
Mark Mayfield, University of Alabama

1:30-2:20 p.m. 
Nine Ways to Improve Your Sports Section 
The author of The Field Guide To Covering Sports will 
share tips on how to improve content, elevate presentation 
and deliver breaking news in your sports section, both in 
print and online editions. 
Madison 2
Joe Gisondi, Eastern Illinois University

1:30-3:20 p.m. 
Double Session: 10 Quick Design Fixes 
Pages looking dated? Working with old fonts and design 
“furniture” that doesn’t fit anymore? Does your grid need 
a shimmy? Come meet with a six-time editor of The 
Best of Newspaper Design, and learn how you can make 
immediate improvements to your newspaper’s design. If 
time allows, and your pages, page files or PDFs are handy, 
we’ll do some critiquing. 
Riverside Ballroom 
Ron Johnson, Indiana University

1:30-2:20 p.m. 
Got Grit? Edit a Two-Year College 
Newspaper! 
Small staffs, rapid turnover, limited budgets, fast learning 
curves — you have to be tough to edit a two-year college 
newspaper! But keeping your publication afloat (and even 
making it thrive) isn’t an impossible task. This session will 
offer some practical suggestions about making good use 
of your available resources and producing a newspaper 
that will make you proud. Bring your questions, problems, 
suggestions and ideas. 
Liberty 3 
Richard Conway, Nassau Community College

1:30-2:20 p.m. 
Advisers’ Guide to Law and Ethics 
For new advisers: a crash course in ethics and law along 
with how to set policies for your staff. Veteran advisers will 
touch on topics such as social media, prior review, FERPA, 
libel and the FCC.
Conference Room C 
Chris Evans, University of Vermont 
Bradley Wilson, Midwestern State University 
Loran Lewis, Wilkes University 
Mickey Osterreicher, National Press Photographers 
Association

1:30-2:20 p.m. 
Learn to Use the New, Advanced YouTube 
Editor 
This session will provide a hands-on demo of the 
advanced YouTube editing tool. Participants can shoot a 
video in the session, upload it to their YouTube accounts 
and try their hand at editing with this amazing and free 
tool. Other free video and audio software solutions will be 
discussed.
Madison 1 
Markus Pfeiffer, Regent University 

1:30-2:20 p.m. 
Training Tips for a New Advertising Sales Staff
Learn tips and techniques for preparing new members 
of your sales staff to make cold calls with confidence. 
We’ll discuss the ammunition they need to better sell your 
campus paper.  A veteran ad-sales professor will cover 
finding demographic information, proper preparation of 
sales kits and best business practices. 
Madison 3 
Ron Spielberger, University of Memphis 



1:30-2:20 p.m. 
So You Want to Get Paid to Write That Queer 
Stuff? LGBT Journalism in the 21st Century
Students who cover their college’s LGBT community 
wonder how those skills can translate into post-graduation 
employment. This panel will bring together journalists 
representing a number of media outlets, from local to 
national, from the blogosphere to print, to talk about the 
opportunities presented to budding LGBT journalists 
by new media. We’ll discuss tips for how to develop 
an audience and how to take full advantage of the 
opportunities for publication in the digital age.
Riverside Suite 
Diane Rizzo, Mercer County Community College
Marcie Bianco, Velvet Park Media, After Ellen, 
Lamda 
John Mikytuck, Emmy-winning journalist, writer, producer 
and filmmaker

1:30-2:20 p.m.
It Doesn’t Have to Be Lonely at the Top 
They say it is lonely at the top. But it doesn’t have to be. 
Sometimes, two leaders are better than one when it comes 
to policing a large staff, making sure deadlines are met 
and getting the paper out on time. Advisers and student 
leaders from Marywood University’s student newspaper 
will discuss the advantages of an editor-in-chief and a 
managing editor working together to deal with all aspects 
of production. You’ll learn how duties are split, why the 
structure came about and how it has changed the way the 
newspaper is run. 
Madison 5 
Lindsey Wotanis,  Ann Williams, Molly Boylan and 
Autumn Gramigna, Marywood University 

1:30-2:20 p.m. 
Tight, Bright Writing and Editing 
Buried leads, extra words, flimsy sentences and stuffed 
paragraphs have no place in news writing. Practice a 
dozen tips from sentence structure to word usage to 
prepositional phrases in this session. Takeaways are 
plentiful in this fast-paced workshop that will make you a 
brighter, tighter writer.
Madison 4 
Peggy Elliott, University of South Carolina Aiken

1:30-2:20 p.m. 
GOOD MORNING (Your School Name Here): 
Morning Radio on Your College Campus 
It’s early, and you’ve got airtime. Use those primetime 
hours of radio to address your college campus audience. 
The executive staff of WGUR will share their successes 
and failures in producing a morning show on campus 
radio. 
Conference Room H 
Angela Criscoe, Georgia College
WGUR executive staff 

1:30-2:20 p.m. 
Photography Portfolio Critiques
Portfolio critiques are at the heart of learning for all 
budding photojournalists. This professional photographer 

will schedule individual critiques by email in advance of 
the convention. Photojournalists at any level of experience 
should bring up to 10 single images and a photo story of 
no more than 10 images as RGB, JPEG files on a USB 
flash drive. Contact Mantel directly at jmmantel@gmail.
com to arrange for your personal critique on Sunday 
afternoon. 
Conference Room A 
John Marshall Mantel, freelance photographer

1:30-2:20 p.m. 
The Changing Role of Your Audience
Media audiences use the power of social media to respond 
and gain feedback more quickly than an old-school call 
to the newsroom or letter to the editor. The audience is 
no longer passive but actively observes, produces and 
distributes content. Using examples from national media 
and Marshall University’s student newspaper, an adviser 
who has researched the changing environment will discuss 
how media should and should not react and how quickly 
social media can spread a story. 
Madison 6 
Sandy York, Marshall University 

1:30-2:20 p.m. 
The Best Internship I Ever Had: How to 
Make the Most of Your Time at Your College 
Newspaper 
Two veteran newspaper staffers have a secret for you: 
The best “internship” you’ll ever have will likely be at your 
college newspaper. How can you make the most of your 
time there, so when you graduate, you can find a job that 
you’re passionate about? These experienced journalists 
will discuss how working in student media encouraged 
them to experiment; taught them to work in a team; placed 
them in difficult ethical situations; and ultimately put them 
on a path toward fulfilling professional careers.  
Liberty 4 
Meryl Friedman, 360i 
Julie Turkewitz, freelance reporter, The New York Times 
and The Atlantic 

1:30-3:20 p.m. 
Double Session: Producing for Television 
Learn the necessary steps to produce for public television 
from a former adviser who now hosts and produces the 
national PBS series Pedal America. We’ll discuss pitching 
an idea to a PBS station, qualifying potential sponsors 
and acquiring underwriting dollars, landing meetings and 
creating proposals and leverage packages.  
Conference Room J 
Ira David Levy, Pedal America
    
1:30-2:20 p.m. 
Planning First Amendment Events: The Devil is in 
the Details
What do librarians, student news media leaders, university 
presidents and the sullen dude who wears a “F*CK 
the government” T-shirt have in common? They’ve all 
likely played the dual roles of the “challenged” and the 
“challengers” on First Amendment issues. And they can all 
play vital roles in planning and executing engaging campus 



First Amendment events. If the annual State of the First 
Amendment survey is any indication, college campuses 
still need to shed light on what the First Amendment 
means. You can be that torch. This session will offer tips 
and tricks for putting the First Amendment front and center 
on your campus.  
Conference Room L 
Andrea Frantz, Buena Vista University

1:30-2:20 p.m. 
Original and In-Depth 
As our screens, and lives, are bombarded with the 
relentless 24/7 news cycle and endless social media 
streams, a new breed of media outlet is taking the 
opposite approach — producing thoughtful and original 
content with an emphasis on quality over quantity. Join 
two editors from Narratively to discuss the platform’s 
multimedia approach to “slow storytelling” and its focus 
on longform, human-interest reporting in a fast-paced 
world. 
New York West 
Chris Maag and Emon Hassan, Narratively   
  
1:30-2:20 p.m. 
Your Rights to Take Pictures in Public: The 
Lessons of Occupy Wall Street
Not all of the massive media coverage of Occupy Wall 
Street was flattering to the companies and individuals 
involved, and many of them didn’t want to be the focus 
of attention. A member of the advocacy committee for 
the National Press Photographers Association will lead 
discussion on the right to shoot in public, the differences 
of what is public and private, ethical decisions of when to 
shoot and when to hold back.  
Conference Room E 
Todd Maisel, New York Daily News
     
1:30-2:20 p.m. 
Not Your Parents’ Yearbook Pictures 
Top-notch staff photographers set their yearbook apart 
from others with their use of photography. The Talisman 
picture editor will explain how the staff excels at visual 
storytelling whether covering events, sports or picture 
stories. He will discuss photo workflow, the dynamics that 
develop among the photo staff and interactions between 
photo and other desks. 
Liberty 5 
Sam Oldenburg, Western Kentucky University

1:30-2:20 p.m. 
Building Your Brand 
You know it’s important to use Twitter and Facebook, but 
what about the other networks, like Google+ and GetGlue? 
Foursquare and Instagram? If you want to make a positive 
name for yourself, this session is for you. Branding 
yourself doesn’t just mean focusing on the “most popular” 
networks; it means seeking out the newest and figuring out 
how they fit into your overall social-media portfolio.
Conference Room K 
Victoria Reitano, LIVE with Kelly and Michael 
Andrew M. Seaman, Thomson Reuters
    

1:30-2:20 p.m. 
Avoiding the Rough Seas: How Advisers Can 
Prepare for Crisis 
Different campus power sources can affect the success 
of a college media organization. Join two advisers as 
they discuss how you can reach out during times of 
calm to administrators, faculty and off-campus news 
media executives, build bridges and create some social 
capital that can help provide stability when the inevitable 
controversy hits. 
Conference Room G 
Lei Xie and James Simon, Fairfield University

2:30-3:20 p.m. 
10 Must-Have Wordpress Plugins 
Whether you are a new or experienced WordPress user, 
this session is for you. In 50 minutes, we’ll review 10 great 
plugins for your student-media website, including SEO, 
responsive design, multimedia and mobile. We’ll also 
cover how to fix your website if conflicting plugins cause 
it to crash. 
Madison 1 
Ben Eveloff, Lewis University

2:30-3:20 p.m. 
Make the Transition from Newspapers 
to Magazines
So you’ve trained to work for newspapers, but you want 
a magazine job. Learn from a former editor who’s done it 
how to think like the magazine editor who might hire you. 
(Mark Mayfield was a college newspaper editor-in-chief 
and USA Today reporter before he made the transition to 
magazines, serving as editor-in-chief of House Beautiful, 
Traditional Home and Art & Antiques.) 
Liberty 4 
Mark Mayfield, University of Alabama 
    
2:30-3:20 p.m. 
Covering Body Image, Obesity, Eating Disorders 
On Campus 
In a culture often obsessed with weight and body shape, 
what we report about dieting, obesity and eating disorders 
can help—or harm—our audience. The experienced 
magazine journalist who wrote Brave Girl Eating offers 
guidance on covering these issues responsibly. 
Conference Room F 
Harriet Brown, Syracuse University

2:30-3:20 p.m. 
Your Worldview as a Foundation for Ethical 
Advising 
Your worldview affects everything you do, including 
making advising decisions throughout the academic year. 
Two veterans will lead a discussion about the importance 
of sharing your worldview with your students. 
Conference Room C 
Trum Simmons, Harrisburg Area Community College 
Mark Witherspoon, Iowa State University 



2:30-3:20 p.m. 
The Year That Was 
Yearbook coverage is unique in the college-media world: 
Your stories have to have immediate impact for today’s 
audience and historical perspective for readers 20 years 
down the road. Join student staff from the award-winning 
Ibis to learn how they balance these needs, push the 
envelope and cover a diverse campus. Walk away with 
tips on how to find stories, interest your student body and 
increase awareness. 
Liberty 5 
Sandra Montalvo, Hannah Romig and 
Raquel Zaldivar, University of Miami 

2:30-3:20 p.m. 
Becoming a Pitch-Perfect Writer 
Whether you’re fresh out of college or a veteran journalist, 
the first step toward seeing your work published is creating 
a good pitch. Explaining what you’d like to write is only 
part of the process. You also need to know what editors 
are looking for and how to show them you’re capable of 
providing it in just a few sentences. There’s no shortage of 
aspiring journalists out there, so get some tips on how to 
stand out from the pack and make you a valuable resource 
to editors. 
Liberty 3 
Rick Marshall, freelance journalist

2:30-3:20 p.m.
PR in Radio: Five Steps to Ensure You Are on the 
Right Track
Posting flyers around campus, Twitter, Facebook, shouting 
from the rooftops: How do we let everyone know the 
greatness that is our campus radio station? We’ll teach you 
how with a public relations perspective on five easy steps 
to promoting your station. 
Conference Room H 
Allison LeFevre and Angela Criscoe, Georgia 
College 

2:30-3:20 p.m. 
CMA 101 
There’s a lot to know as a college media adviser, and CMA 
is the place to start learning. Come chat with a member 
of the board of directors about the history and benefits 
of CMA. She can answer questions, help you get more 
plugged in and introduce you to other advisers.  
Madison 2
Kelley Callaway, Rice University

2:30-3:20 p.m.  
Ascending Through the Media Herd 
Learn how a standalone online news publication initiated, 
organized and executed the first-ever collegiate media 
summit across the Pennsylvania state school system. 
Student speakers will recount how they brought together 
students and media professionals to network in a thriving 
educational environment. 
Madison 6 
Sean Roth, Lindsay George, Jennifer Rinaldi, Katie 
Hochgertel and Alicia (Zoe) Baldwin, Bloomsburg 
University

2:30-3:20 p.m.  
Controversies on Campus 
Your school is changing conferences. Your star football 
player had a fake online relationship go public. A coach 
has been found to have a sexually abusive background. 
How do you cover these types of controversies when they 
happen on your campus? How do you uncover information 
when the athletic department goes underground and won’t 
talk? Learn from pros who cover these stories how to 
uncover the information your readers need to know. 
Conference Room D 
John Wertheim, Sports Illustrated 
Gary Metzker, California State University 
Long Beach

2:30-3:20 p.m. 
Passing the Baton 
Instagram has more than 100 million registered users, and 
those users have taken more than 4 billion photos. The 
photographers for NYCbaton contribute to that Instagram 
community. Each day, a new user takes the baton and 
publishes photos, from the routine the extraordinary, 
offering insight on all aspects of life in New York City, from 
the commute to the evening meal, all on iPhones and 
Androids.  See how you can apply this idea at your 
media org. 
New York West 
John de Guzman, NYCbaton

2:30-3:20 p.m. 
Infinite Comics: A Digital Adaptation
Start-up companies such as comiXology have cultivated 
an audience that wants to read comics digitally, all 
without diminishing the sale of print. It has changed the 
way people buy and read comics, and for creators, it has 
changed the way they make them. We will look into how 
both the creative and business side of comics have been 
affected by a new player in the comics marketplace. 
New York East
Jeremy Nguyen, comiXology

2:30-3:20 p.m. 
Social Editing: Using Facebook to Improve Your 
Content 
Studies say using Facebook in college can lead to lower 
grades and decreased academic performance. But what if 
you could use Facebook for good for your campus media? 
In this session, advisers and student leaders from The 
Wood Word, Marywood University’s student newspaper, 
will discuss how they transitioned all of their content 
editing to a Facebook platform. We’ll show advisers 
and students how they can use Facebook efficiently 
for a social editing process, which not only improves 
newspaper content, but also individual writing skills and 
teamwork. 
Madison 5 
Lindsey Wotanis, Ann Williams, Molly Boylan and 
Autumn Gramigna, Marywood University 



2:30-3:20 p.m. 
A 2004 Grad’s Journey: Gawker to Consumer 
Reports to Freelance to NBC Universal
Starting as an unknown blogger, Ben Popken made the 
consumer affairs beat his ticket to a multimedia career. 
He investigated corporations, interviewed celebrities and 
“embedded” in the “100 Car Alarm Symphony.” And he 
always helped his employers or customers build traffic. 
Now he’s reporting for nbc.com and today.com. What 
does it take to make big career strides so soon after 
graduation? Ask him! 
Conference Room K 
Ben Popken, nbc.com 

2:30-3:20 p.m. 
A New Type of journalist: the Blogger
Blogging gives anyone with a computer the freedom to 
storytell, to dig deeper into an issue and to get a foot in the 
door into an industry that is hard to crack. Search engine 
optimization is the key to getting seen, and just a few key 
words in your headline can lead to thousands of views. 
There are ways to do it right and ways to do it wrong, so 
come prepped to learn how to be seen.  
Liberty 4 
Scooby Axson, SI.com 

2:30-3:20 p.m. 
Your Images Are Your Legacy
It’s easy enough to grab an image off of a website and 
then publish it almost anywhere. Copyright violations, 
as innocent as they sometimes are, cost professional 
photographers money. An attorney will discuss the issues 
surrounding copyright, Creative Commons and fair use for 
producers and consumers of photojournalism. 
Conference Room E 
Mickey H. Osterreicher, National Press Photographers 
Association 

2:30-3:20 p.m. 
Private Schools / Public Records 
Want to know what your private college president or 
football coach is making? Whether the athletic department 
is losing money? How much your college makes selling 
students’ names to credit-card companies? It’s all there 
for the asking — even at a private school — if you know 
where to look. We’ll show you examples of the records 
you’re entitled to get from any college — even a private 
one — and techniques to get at the answers your readers 
deserve. 
Conference Room L 
Frank LoMonte, Student Press Law Center 
Hillary Warren, Otterbein University

2:30-3:20 p.m. 
Success in News, Non-Profit or PR: You Need 
Your Journalism DNA 
Learn to find and tell stories, and you can work in many 
sectors — not just in a newsroom. The speaker, a former 
newspaper reporter, brought his journalism DNA to the 
Congressional Black Caucus Foundation, where he 
created a magazine and transformed news releases. See 
how, and widen your thinking about your career choices 

after journalism school. 
Riverside Suite 
Herbert Lowe, Marquette University
   
2:30-3:20 p.m. 
May I See You in My Office?
It’s easy to look at staff evaluations as just one more thing 
to do or another uncomfortable conversation, but one-on-
one feedback is essential to build employee motivation, 
learning and understanding. When you ignore problems 
with your staff, they don’t go away — they just get bigger. 
You must tell your staff members what they are doing right 
and how they can improve. Learn about the importance of 
honest employee feedback and how to launch your own 
evaluation system. We’ll even provide some customizable 
forms so you can start the conversation on your first day 
back in the office. 
Liberty 1&2 
Erin Gibson, University of Southern Indiana 
Kenna Griffin, Oklahoma City University 

2:30-3:20 p.m. 
The Tightrope: Balancing Research, Teaching, 
Advising
They want you to teach multiple courses AND do research 
AND do a variety of service activities AND advise the 
college media AND make progress toward promotion … 
AND maintain your sanity and a private life? Join a veteran 
college media adviser who will offer some tips on how to 
juggle — and succeed — at all these tasks. A junior faculty 
member will also address how these tips have helped him 
position himself to seek promotion next year.    
Conference Room G 
Lei Xie and James Simon, Fairfield University

2:30-3:20 p.m. 
Using Improv Comedy to Make Your Staff 
a Better Team
Building a functional, cohesive team is difficult, especially 
under the pressure of deadlines. But you can have fun 
while becoming a strong team. Learn easy and fun 
improvisational comedy games and techniques that you 
can incorporate into training and staff meetings, led by a 
journalist who’s also a professional improviser. 
Conference Room D 
Andy Dehnart, Stetson University

3:30-5 p.m.
SHOWCASE: Crowns and Circles, Oh My! Win 
Awards for Your Work
Celebrate the Columbia Gold and Silver Crown Awards 
as they are announced and presented. Work from each 
winning presentation will be shown. Learn how you can 
enter the new, all-digital process for the 214 individual 
categories of CSPA’s Gold Circle Awards for 2013-14. 
Conference Room D 
Edmund Sullivan, Columbia Scholastic Press Association



3:30- 5 p.m. 
SHOWCASE: Multimedia Storytelling @ 
MediaStorm 
In an age of technological innovations and an expanding 
media universe, storytelling opportunities continue to 
evolve. Documentary photographers and photojournalists 
have extraordinary new ways to tell stories. With this 
new ability, they can also exercise a greater level of 
authorships in their work. How can long-form, indepth 
visual storytellers satisfy both their journalistic and financial 
needs in this environment? The founder and executive 
producer of MediaStorm will share how to disseminate 
your work to create an impact on the subject, issue and 
even society. 
Metro West 
Brian Storm, MediaStorm 
     
3:30- 5 p.m. 
SHOWCASE: Creative Thinking: Go from No Idea 
to Great Ideas
It’s a terrifying feeling: You’re on deadline, you need an 
idea for a story or design and you’re staring at a blank 
screen. But creativity shouldn’t be a nightmare or a 
mystery. There are easy ways to come up with original 
concepts that will make your work stand out. Learn how 
to develop creative solutions and be more innovative from 
a visual journalist whose work appears in The New York 
Times, The Washington Post and Businessweek. 
Metro East 
Sean Kelly, Sean Kelly Studio, Creativity Seminar

3:30-5 p.m. 
SHOWCASE: Giving Marketers a Voice In Today’s 
Digital Environment 
Marketer demands for more effective online (and off-
line) advertising treatments have been loud and clear. 
Recognizing this need, Forbes created the BrandVoice 
program, which gives marketers a credible platform 
for thought leadership from which to publish and share 
branded content on the social Web, positioning them as 
expert sources for information relevant to consumers. 
The senior vice president for digital advertising strategy 
will explain how creating “brand journalism” has worked 
for Forbes and how you could adopt the idea to increase 
revenue and interest in your media products. 
Conference Room E 
Mark Howard, Forbes Media
       
3:30-5 p.m. 
SHOWCASE: Madness in the Message: Start 
Talking
Join us for a provocative multimedia one-man show on 
media criticism. Described as “The Daily Show meets the 
BBC series How TV Ruined Your Life with an academic 
edge,” the speaker will tour a contemporary media 
landscape where advertisers, owners and special-interest 
groups come first and the general public comes dead last. 
You’ll get a brief sample of the show, which has gotten 
rave reviews, followed by an interactive discussion and Q 
& A. 
New York East 
Ron Placone, media critic 

3:30-5 p.m. 
SHOWCASE: Insider Tips From a Metro Editor on 
Snagging  Internships and a Job
A veteran editor will share tips for journalists hungry to 
nail an internship and a job. In addition to his day job, he 
oversees the prestigious Pulliam Journalism Fellowship, 
which provides real-world, paid internships to the nation’s 
best students. This award-winning editor will ask students 
to share their war stories, and he’ll provide helpful 
strategies for working at not one, or two, but three or four 
internships before hitting the job market. 
New York West 
Russ Pulliam, Indianapolis Star, Pulliam Journalism 
Fellowship
  
5:30-7 p.m. 
Adviser Reception 
If you’re new to CMA, join us to make some friends over 
light food and drink. If you’re a vet, you know this is the 
perfect spot to begin your evening’s activities. Advisers, 
pro speakers and sponsors are all welcome to stop 
in. 
hosted by the CMA Board of Directors

9-11 p.m.   
Meet in the Suite
Join the CMA president, board of directors, advisory-board 
members and HQ staff for an advisers-only gathering. 
Enjoy the 21st-floor view, drinks, snacks and camaraderie. 
Meet other advisers and catch up with those you only see 
at convention.
Sheraton presidential suite, 2150
David Swartzlander, CMA president
  
    
    



         Monday, March 11
  
    
9-9:50 a.m. 
Digging Deep: How to Write Athlete Portraits 
Learn how to research and tell compelling stories of 
the athletes you cover from a columnist for SI.com who 
previously worked as a columnist for ESPN.com, a senior 
writer for Sports Illustrated, a features writer for Newsday 
and — amazingly — The (Nashville) Tennessean’s food and 
fashion writer. He’s written five books, including his newest, 
Sweetness: The Enigmatic Life of Walter Payton, which 
explores the days of the mysterious and misunderstood 
football icon. 
Conference Room D 
Jeff Pearlman, SI.com 

9-9:50 a.m. 
Sex, on Deadline: Covering Campus Love 
and Lust 
In a growing number of columns and special features, 
student journalists are boldly reporting and commenting on 
issues involving sex, love, and the campus hook-up culture. 
This session — led by the author of Sex and the University, 
a book on the student sex column movement— will share 
tips on sexy topics to tackle, controversies to avoid and 
storytelling formats to consider. Carrie Bradshaw will make 
an appearance (via PowerPoint). 
New York West 
Dan Reimold, University of Tampa

9-9:50 a.m. 
Video Editing: Creating the “Wow Factor” 
A great editor can be the difference between a boring story 
with bland and basic visuals and an engaging, award-
winning video. Watch and learn how it’s done from a 
professional video editor. 
Conference Room I
Gaby Román, Meltzer Media Productions 
      
9-9:50 a.m.
Coverage: It’s What Sells 
Even better than sex, comprehensive coverage sells your 
publication. When the planned stories just don’t work out, 
be prepared to find new stories or to develop stories from 
isolated, limited information. There’s a story in everyone, and 
this session will help you find it. 
Liberty 5 
Linda S. Puntney,  Kansas State University (emeritus), Herff 
Jones
     
9-9:50 a.m. 
Truth Illustrated: Comics Journalism in Action
Nonfiction comics now appear in leading magazines, 
websites — even a specialized iPad publication dedicated 
to the form. A panel of comics artists, authors and and 
educators discuss this emerging form of visual storytelling, 
using examples of both professional and student work.
Riverside Ballroom 
Michael Taylor, Randy Duncan and David Stoddard, 
Henderson State University
Josh Neufeld, joshcomix.com 

9-10:50 a.m.  
Double Session: University 101: 
Relationships on Campus
You’re the one stuck between a rock and a hard place ... 
I mean the news staff and your administration. Veteran 
advisers will guide you through how to do budgets and 
obtain funding, how to set up a governance plan and, most 
importantly,  how to manage your publication’s image on 
campus through navigating campus politics and building 
alliances.  
Conference Room C 
Sacha DeVroomen Bellman, Miami University  
Sally Renaud, Eastern Illinois University  
James Simon, Fairfield University 

9-9:50 a.m. 
I’m Sorry, Is My Personality Getting In 
The Way? 
Want to know when communication is most effective in 
a group? When you know personalities! Your personality 
influences how people communicate with you and how 
you communicate with them. In this session, you will do a 
personality assessment (that you can bring back to your 
staff) to learn how your personality is perceived as well as 
how it affects your leadership. In addition, you will learn how 
to communicate more effectively with the other personalities 
on your staff. 
Madison 2 
Adrianne Mukiria, Roger Williams University
     
9-9:50 a.m. 
Up Against The Wall: Trying to Get Along 
with Private-College Administrators
Student journalists at private schools — both religious and 
secular — face unique challenges. The key is to have a clear 
understanding with campus leaders about the rights and 
limitations that will shape coverage of the news on campus. 
This session will offer practical tips to help young journalists 
produce the bylines and headlines they need, no matter the 
challenges. 
Madison 1 
Terry Mattingly, Council for Christian Colleges and 
Universities, Scripps-Howard 

9-10:50 a.m.
Double Session: CMA Discussion 
Please join CMA President David Swartzlander, other CMA 
board members and headquarters personnel as we discuss 
CMA business, including CMA’s negotiations with Associated 
Collegiate Press over the joint operating contract that 
governs the fall convention. We’ll also field any questions 
CMA members may have about the organization and how it 
is operating.
Liberty 3
     
9-9:50 a.m. 
Photographing the Arab Spring 
Though you think you know the where and when, the Arab 
Spring isn’t over, and it affected more than the countries that 
made the news every night. Last fall, an adviser guided a 
group of graduate students, under the aegis of the Georgian 
Institute of Public Affairs, in Baku, the capital and largest city 

M



of Azerbaijan. They covered opposition protests — often 
under the threat of physical harm. Come see what their 
enthusiasm and passion for learning uncovered in that part 
of the world.
Conference Room E 
Rich Riski, Peninsula College

9-9:50 a.m. 
“What’s This Broadcaster Doing in Our 
Newsroom?”
Everyone talks about convergence, but what really 
happens when you start to integrate your staffs and 
content? Learn the challenges and successes from an 
adviser and students who have been through the process, 
and discover how you can overcome those obstacles to 
create a dynamic student media product.  
Conference Room J 
Carrie Moniot, Brooke Smith and Jon Fisher, Robert 
Morris University 

9-9:50 a.m. 
Optimize Facebook for Your Organization
Facebook is a great tool to interact with all of your 
audiences — readers, alums and staff-members-to-be 
— but are you realizing its full potential? The timeline can 
create a visual history of your student news organization 
for your readers. Apps can help you engage fans in 
new ways. Integrating tools with your content and other 
strategies will help you gain more likes. Get the most out of 
your Facebook with what you’ll learn in this session. 
Madison 3 
Ben Eveloff, Lewis University
     
9-9:50 a.m. 
News Literacy: How Do You Determine What’s 
News?
Journalists like to say they develop a sixth sense for 
identifying news. But some experienced journalists report 
rumors, errors and contradictions as if they were reliable 
facts. When the press doesn’t verify information, sources 
take advantage of them to get their points of view across. 
Find out what happened when the media swallowed 
a story that turned out to be wrong, and learn how to 
determine if a news source is really providing news. 
Madison 5 
Steve Wolgast, Kansas State University 
    
9-9:50 a.m. 
Overworked? Overwhelmed? Get Over It. 
It’s not that you’re lazy, just overworked and overwhelmed. 
The solutions aren’t in old school “time-management” 
plans. You just need to spend more time on what’s 
important to you and less time on what isn’t. The 80/20 
principle, a revolutionary life-managing technique, will 
dramatically increase your productivity by removing 
activities that don’t matter. You can’t afford to miss this 
session if you’re the kind of person who can “never get 
anything done.” 
Conference Room G 
Ian Blake Newhem, SUNY Rockland
     

9-9:50 a.m. 
Following the Money: The 411 on Your School’s 
990s
What is your school’s endowment? Join an award-winning 
college newspaper adviser for a hands-on session that 
shows you how to check out your school’s foundation, 
alumni association and other nonprofits. You will leave with 
a treasure trove of story ideas. Guaranteed. 
Conference Room A 
T.R. Hanrahan, Missouri Western State University 

9-9:50 a.m. 
Writing Longform: Narratives of the Damned, Part 
One
Longform narrative is one of the most powerful forms of 
journalism, but it also takes a serious commitment. In 
this first of a two-part workshop, you’ll learn how to find 
the right story, do immersive research, get the most from 
interview subjects and begin shaping your story before you 
write the first word. Bring your ideas for projects, and we’ll 
workshop story pitches and strategies.
Madison 4 
Max McCoy, Emporia State University 
    
9-9:50 a.m. 
From Law to Brides Magazine: Courage in Your 
Career 
Keija Minor gave up a career in corporate law to go into 
magazines. Last year she became the first person of color 
to serve as editor-in-chief of a Conde Nast title, Brides. 
“I’m thankful I had enough courage in my 20s to take an 85 
percent pay cut,” she told The New York Times. Hear her 
advice for today’s courageous young journalists. 
New York East 
Keija Minor, Brides magazine 
    
9-9:50 a.m. 
How to be a Watchdog: Using Public Records 
Requests to do Great Stories
Was the professor who quit teaching in the middle of 
the semester fired for trying to date his student? Did 
the board hide negative comments about the president 
from the public? Did the university discipline four of the 
starters on the basketball team who were arrested? Hold 
your university accountable and learn how to use public 
records.  
Frank LoMonte, Student Press Law Center
Susan Zake, Kent State University 
  
9-9:50 a.m. 
What Color is Your Avatar?
If you didn’t know yourself, would you follow your Twitter 
stream?  If your Facebook posts were turned into a novel, 
what would it be about? Do you even look like your avatar? 
Your social-media presence tells prospective employers a 
lot about who you are. So who are you? Find out what your 
social-media presence says about you, then learn how to 
get it to say what you want, instead.
Conference Room B 
Nancy Friedman, KidzVuz.com 
Rebecca Levey, KidzVuz.com, Mashable.com



9-10:50 a.m. 
Double Session: Write The Best Editorial You’ve 
Ever Seen … And Promote It (Part II) 
We look at editorials through the digital eye: How can we 
expand the reach of these editorials and promote them 
using video, Storify, Twitter, Facebook, blogs and other 
media? We’ll focus on editorials written in the first session, 
but there’s room for a few more. (This session will be 
capped at 20 students.) 
Executive Boardroom 
Chuck Baldwin, University of South Dakota 
 
9-9:50 a.m. 
How to Nail Post-Game Interviews 
The game just ended. Coaches are running to their locker 
rooms. Players are headed to the team bus. And you have 
a looming deadline. Who should you interview? What 
should you ask? Learn how to develop better questions 
that will yield better game stories. 
Liberty 1&2 
Joe Gisondi, Eastern Illinois University 
 
9-9:50 a.m. 
Take Your College Radio Station Digital
Across the dial, the radio industry has increased its ability 
to reach the digital audience. Learn about industry trends 
and the state of digital delivery of radio programming 
from Clear Channel Media and Entertainment’s industry-
leading digital music platform, iHeartRadio.  We’ll discuss 
how your college radio station could potentially benefit 
from a relationship with digital radio platforms and how 
radio can leverage its natural advantages — enduring 
brands, popular talent and huge existing audiences — to 
successfully increase its foothold in the world of online 
audio entertainment. 
Conference Room H 
Brian Lakamp, Clear Channel Media and 
Entertainment 
    
9-9:50 a.m. 
Your Personal Life Can Get Your Hired 
Your personal blog can demonstrate your storytelling 
ability and become your “hire me” website. Learn to 
see those stories in your daily life and how to present 
them. The speaker has worked with countless students 
and recruiters as president of the National Association 
of Black Journalists (2003-2005) and in his current role: 
teaching. 
Conference Room F 
Herbert Lowe, Marquette University
     
9-9:50 a.m. 
Covering a Catastrophe 
The associate managing editor of the Staten Island 
Advance will share her experience as a journalist working 
on — and living through — Hurricane Sandy. 
Riverside Suite 
Claire Regan,  Staten Island Advance, Wagner College 
    
9-9:50 a.m.
Out of Newspapers and Into the Fray
Lynn Lunsford covered air transportation for the Fort Worth 

Star-Telegram, The Dallas Morning News and The Wall 
Street Journal before he took a job as communications 
director for the Federal Aviation Administration. Moving 
into the industry he covered was no easy decision. He’ll 
tell you why he switched and how he made the move as 
he leads a discussion on the state of the newspaper and 
public relations industries today. 
Conference Room K 
J. Lynn Lunsford, Federal Aviation Administration
     
9-9:50 a.m.  
How to Get ’Em and How to Keep ’Em
You just finished getting your newsroom all gussied up 
and find you need to fill it with staffers. What do you do? 
Recruiting and retaining staff members is one of the most 
important jobs an adviser has, and it can make a huge 
difference in the quality of your media. Two advisers, 
one a CMA Hall of Fame member, will let you in on their 
efforts to recruit and retain staff members that have kept 
their student newspaper among the best in the nation for 
years.  
Liberty 4 
Geoff Carr, North Idaho College
Mark Witherspoon, Iowa State University 
  
10-10:50 a.m. 
Bundle It: Creating an All-Inclusive Buy
Online advertising has had a difficult time finding a 
successful business model in the world of journalism. 
While banners serve their purpose, they will never 
command the revenue print advertising has generated, 
and with print revenues slipping, how do you make your 
revenue goals? How do you grow your organization? 
News organizations must look elsewhere to find revenue 
opportunities in the print and online world. We’ll discuss 
the opportunities a media organization has to capitalize on 
the skill sets it already employs. Whether you’re a four-year 
daily or a biweekly community college publication, this is 
an opportunity to increase your revenue. 
Madison 3 
Charlie Weaver, Iowa State University
     
10-10:50 a.m. 
What I’ve Learned 
Esquire’s art director will share some of the biggest design 
lessons he’s learned, from how he got into the magazine 
world to his most challenging and memorable layouts. Plus 
all the cool tips and tricks he’s learned along the way. 
Riverside Ballroom 
Stravinski Pierre, Esquire magazine, SPD
     
10-10:50 a.m. 
Research Tips for College Media  
If you’re a relatively new adviser who has been given 
research expectations, this is the session for you! A 
panel of recently published advisers and the editor of 
College Media Review will provide stories of their own 
research, ideas for new research projects, methodological 
tips and feedback on ideas generated by advisers in 
attendance. 
Conference Room A 
Robert Bergland , Missouri Western State University 
    



10-10:50 a.m. 
From Front Page to Dust Jacket 
Despite all you’re taught, fiction and news aren’t that far 
apart in writing techniques. The author of Page-A1 will 
walk you through leads for a faux drive-by shooting then 
show you opening sentences from successful novels 
that will feel awfully familiar. He’ll also cover character 
development: His novel contains composites of people he 
met in and outside newsrooms during his 25 years as a 
reporter and a copy editor in three countries. 
Madison 5 
Cliff Anthony, Lorain County Community College 
    
10-10:50 a.m. 
Critiquing Your Own 
How do you critique a student newspaper? Magazine? 
Website? As advisers, we can easily find resources on 
everything from media law to digital photography. But 
where do we discover the best practices for critiquing? 
This session will give you some pointers on how to start a 
comprehensive critiquing program for your students with 
suggestions from seasoned adviser. Warning: Show up 
prepared to role-play as a critiquer — and a critiquee. 
Madison 2 
Kelley Callaway, Rice University 
    
10-10:50 a.m. 
Not in My Newspaper
“Not in my newspaper!” was one editor’s response to the 
idea of publishing some of the images from 9/11. When 
you’re dealing with sensitive or potentially controversial 
pictures, how do you decide what to run? Where should 
an editor draw the line? A former managing editor for 
multimedia will turn you into a photo editor for an hour 
and help you understand the arguments — pro and con — 
behind publishing sensitive images. 
Conference Room F 
Susan Zake, Kent State University 
      
10-10:50 a.m.
Appy Days 
Apps on mobile devices are becoming a primary way to 
get news, but they also can be some of the most powerful 
tools journalists have in their arsenals. We’ll review several 
apps used by notable journalists for everyday reporting, 
and then we’ll “app-share” to crowd-source what apps are 
most powerful in your daily lives — for  work, for school or 
for fun! (And we’ll send you home with a wiki to share your 
apps and find suggestions from others.) 
Liberty 1&2 
Michael R. Finch, Lee University 
    
10-10:50 a.m. 
This is How We Roll! Rock and Roll Reporting in a 
Digital World
Two entertainment-reporters-turned-advisers will teach 
you the nuts and bolts of becoming a successful arts 
and entertainment reporter. They will discuss what the 
evolution of the music business means to entertainment 
journalists today. They’ll also show you how to establish 
an online presence and gain an audience and a solid 
reputation as a music reporter. Blogs, websites and social 

media will be on tap.  
Conference Room D 
Elena Jarvis, Daytona State College 
Toni Albertson, Mt. San Antonio College  
 
10-10:50 a.m. 
Is This a Circus or a Sales Office? 
A dozen clients are complaining they haven’t received last 
month’s invoices. An ad agency is threatening to pull a 
large contract because someone didn’t like something on 
the editorial page. Your sales reps — if you have more than 
one — think ads can only be sold by answering the phone 
when a client calls to place an order. If you’re an adviser 
juggling the demands of both editorial and sales, or if 
you’re a sales director who has inherited a mess of a sales 
department, there is hope. In this session, you’ll receive 
some practical tips from an adviser who learned how to 
build a money-making sales department one small step at 
a time. 
Conference Room G 
Erin Gibson, University of Southern Indiana 
    
10-10:50 a.m. 
Yes, You Should Cover Popular Culture 
and the Arts! 
If news leaders are interested in covering the lives of 
students, that means they will need to cover news related 
to the arts and popular culture. From student bands to the 
world of video games, students are making popular art and 
consuming it. Reviews are one thing. Finding the news in 
the popular culture scene is something else. 
Madison 1 
Terry Mattingly, Council for Christian Colleges and 
Universities, Scripps-Howard     
 
10-10:50 a.m. 
Major in Doing 
For photographers, getting hands-on experience shooting, 
finding clients and building a business is often the best 
way to learn. Let an experienced freelancer who works 
with such clients as Facebook, Runner’s World, Vera 
Bradley, Indiana University, Fordham University and Alpha 
Chi Omega show you there are different paths 
to success. 
Conference Room E 
Zach Hetrick, freelance photographer 
    
10-10:50 a.m. 
From the World’s Largest Picture Agency to the 
World’s Smallest Photo Desk
During a Q&A, you’ll hear what a Getty editor thinks his 
photographers need to succeed. How do they make the 
ordinary interesting and make sense out of chaotic and 
dangerous situations? Learn about the responsibilities of 
a photo editor to choose not only the best images for a 
story but also the images that best represent the creative 
abilities of the photographer. Explore how managing this 
large picture organization can translate to managing a 
student-run photo desk. 
New York West 
Preston Rescigno, Getty Images NYC 
Michael Dalton, Mercer County Community College



10-10:50 a.m. 
Retreats and Training: Fundamentals to Your 
Yearbook’s Success 
Your yearbook’s success is dependent on how well 
prepared your staff is to produce the best publication 
your school has ever had. This veteran yearbook adviser 
will share what can work when it comes to planning 
retreats and how to implement a training program for your 
staff. 
Liberty 5 
Laura Widmer, Iowa State University
     
10-10:50 a.m. 
College Radio and the FCC 
Every college radio station faces serious issues in regard 
to FCC rules and regulations. From the complex (license 
renewal, maintaining the public file and rules for station 
fundraising and underwriting) to the seemingly simple task 
of station IDs and everyday compliance, there are legal 
hoops to jump through. Come for invaluable expertise on 
all matters FCC as they relate to college radio. 
Conference Room H 
David Oxenford, Wilkinson, Barker, Knauer, 
Broadcastlawblog.com 
    
10-10:50 a.m. 
The Amazing and Awesome AP Style News 
Quiz 
Do you know the eight states that are never abbreviated? 
Are you a copy editors best friend? If you caught the error 
in the previous sentence and love game shows, then this 
session is for you. All students are welcome to compete in 
this quiz show based on the Associated Press Stylebook. 
The rules are simple: Correctly answer a random question 
to advance to the next round. The last person standing 
wins a spectacular prize, all contents of the “Make it 
Interesting” bucket and bragging rights. #APQuiz 
Conference Room K 
Geoff Carr, North Idaho College  

10-10:50 a.m. 
You’re Hired! 
Wanna know what employers are looking for from your 
resume? Your reels? Your college media experiences? Get 
the inside scoop on how to land that internship or entry-
level job after college from a network news producer who 
works with interns and new hires.  
Conference Room J 
Dianne Cherry, MSNBC
    
10-10:50 a.m. 
Backpack Journalism: What You Can Do in the 
Field with Broadcasting
Join us to learn how to use a laptop, digital recorder and 
a microphone to get usable audio and video for an online 
package from someone who’s done it for New York’s NBC 
4 (and now manages staff who do).  
New York East 
Clayton Sizemore, CNN 
    

10-10:50 a.m. 
Writing Longform: Narratives of the Damned, 
Part Two 
So, you’ve gathered hours of interviews, accumulated 
a mountain of research and spent more time with the 
subjects of your story than your own family and friends for 
the last few weeks. How to begin? This second of a two-
part workshop will focus on the nuts and bolts of writing 
longform, from organizing your material to choosing the 
first — and the last — words of your story. We’ll also look 
at how electronic publishing presents new opportunities 
and new audiences. Bring examples of your own longform 
works in progress, and the instructor will give the first 
10 students a 10-minute, one-on-one critique during the 
conference. 
Madison 4 
Max McCoy, Emporia State University
     
10-10:50 a.m. 
Adobe Creative Cloud and CS6 for Final Cut and 
Avid Users
Adobe’s “worldwide evangelist” walks you through all 
Adobe Creative Cloud has to offer (from getting started 
with free accounts to signing up for annual memberships) 
and highlights the interoperability between CS6 video 
applications and other nonlinear editing systems, making 
it easier to transition and/or augment your existing 
production workflows. Products featured: Prelude, 
Premiere Pro, After Effects, Audition and Adobe Media 
Encoder. 
Conference Room I 
Jason Levine, Adobe
     
10-10:50 a.m. 
Get to Know the 2013 CMA Officer Candidates
Candidates for CMA president and vice president have 
been nominated, and now they’re ready to tell CMA 
members what they want to accomplish if elected. This 
forum provides an opportunity for CMA members to get to 
know their candidates before they cast their votes. 
Liberty 4 
Moderated by Mark Witherspoon, CMA Elections 
Committee Chair
     
10-10:50 a.m. 
Save The World, One Community At A Time
How can one editor in one town make a big difference 
in the world? By facilitating conversation around the 
aspects of a story that make us human. The speaker is 
described by Patch.com editors as a “Superstorm Sandy 
superstar!” 
Conference Room B 
Erica Jackson, Patch.com, Westhampton-Hampton 
Bays (Long Island)    

10-10:50 a.m. 
Look What I Found on the Internet! The Fair Use 
Doctrine in the Digital Age
So what is “fair use”? Wikipedia says it’s “a limitation 
and exception to the exclusive right granted by copyright 
law to the author of a creative work,” and that it “permits 
limited use of copyrighted material without acquiring 



permission from the rights holders.” Huh? Let’s get past 
the legalese and on to what you need to know. 
Conference Room L 
Frank LoMonte, Student Press Law Center 
    
10-10:50 a.m.  
Headless Body in Topless Bar 
Writing strong headlines is a challenge for even the most 
seasoned journalist. Learn about some of the most famous 
headlines in journalism history, and discuss how headlines 
reflect the mission and personality of a news organization. 
You’ll take away a five-step process for writing good 
headlines that can be applied immediately in your college 
newsroom. 
Riverside Suite 
Claire Regan, Staten Island Advance, Wagner College
     

Monday Keynote
11 a.m. 
Metro East and West 
Jason Wagenheim, Teen Vogue

Magazines 3.0 
The magazine business has seen major transformation 
in the last decade, driven primarily by social and mobile 
technology. Find out how Teen Vogue has evolved its 
brand to be more than just a print publication. From 
a robust new web site to innovative digital, social and 
mobile products,the magazine is leading the industry in 
reinventing itself for a multiplatform, “brand everywhere” 
world. Publisher Jason Wagenheim will talk about the 
challenges, opportunities and specific strategies media 
can use to remain relevant to both readers and advertisers 
as everyone scrambles to figure out what’s next. He’ll also 
share his own career path and offer practical insights into 
the high-powered publishing industry and things you can 
be doing now to land a job at a place like Conde Nast. 
Wagenheim has worked at Vanity Fair, Conde Nast Traveler, 
Entertainment Weekly and Maxim over the last 15 years 
and has been right in the middle of this transformative and 
exciting time for the publishing industry.

      
12:30-1:20 p.m 
From Boring Broadsheet to Tantalizing Tabloid
After a big redesign, the small staff at a liberal arts college 
in Kentucky built a stronger relationship with its audience, 
drew national attention from the American Copy Editors 
Society and won five national awards in the annual Society 

for News Design competition. If they can do it, so you 
can you.
Madison 3
David Wheeler,  Riah Lawry and Jane Brannen, Asbury 
University 
   
12:30-1:20 p.m. 
Sexual Assault and Domestic Violence: Guidelines 
for Responsible Reporting and Interaction with 
Victims and Law Enforcement 
An experienced first responder will provide sexual-assault 
and domestic-violence facts, stats, common myths and 
coverage tips.  What do the victims of these traumas 
endure before, during and after the incidents?  What role 
do law enforcement and the media play? And what role 
should they play? 
Conference Room K 
Christina Gaudio , victim advocate 
    
12:30-1:20 p.m. 
9/11/01 
On the morning of Sept. 11, 2001, Aristide Economopoulos 
documented the terrorist attack on the World Trade Center. 
For three-and-half hours, he photographed the area 
around the towers while running for his life. He finally left 
when he needed medical attention. He will show more than 
40 images from that historic day and put in perspective 
what was it like to be there. 
New York West 
Aristide Economopoulos, The Star Ledger 
    
12:30-1:20 p.m. 
Be Greedy for Readers — and Never Forget that 
it’s All About Them 
To increase your magazine’s profile, readership and 
submissions volume, the editor-in-chief of a thriving online 
lit mag reminds you to focus on readers. Learn how to 
assess your magazine’s aesthetic in terms of readers’ 
needs; how to maximize social media to cultivate, increase 
and regularly respond to your readers; and how to ensure 
that your magazine consistently publishes quality material 
that your readers will love — which does not always 
parallel what you and your fellow editors love.    
Madison 5 
Mimi Ferebee, RedOchreLiT 

12:30-1:20 p.m. 
Advising by the Numbers 
If your institution is all about assessment, but you don’t 
know how to quantify the work that your publication 
does, this is the session for you. A veteran adviser at an 
assessment-oriented institution has developed some tools 
that will allow you to share what student media is doing by 
the numbers.
Conference Room G
Martha Milner, East Tennessee State University
     
12:30-1:20 p.m. 
Starting Your Newsblog
A hyperlocal newsblog is a great way for aspiring 
journalists to keep up their skills. But what happens 
after you’ve thought of that great name and opened a 



Wordpress account? We’ll talk about what you might 
cover, the ethics choices you may face and how to find 
those first stories. Schools and PTAs, neighborhood civic 
associations, commissions, committees, task forces and 
government offices all harbor news. Have a smartphone? 
You have a scanner!
Madison 6 
Steve Thurston, Montgomery College   
  
12:30-1:20 p.m. 
Chicken Salad II 
We’re going to gut a dozen student newspapers in less 
than an hour. We’ll tear down their front pages and 
redesign everything — including the name of the paper. 
We’ll rewrite every headline and every lede. If you don’t like 
what you see, make a compelling counterargument and 
win some Mardi Gras beads. 
New York East 
Michael Koretzky, SPJ national board member  
12:30-1:20 p.m.
 
Covering Death on a Christian Campus 
Examine ways to handle sensitive and emotion-packed 
stories when no one really feels like discussing them. You’ll 
get some pointers on how to best report the story as you 
work with administrators and those most affected during 
difficult times. 
Madison 4 
Donna J. Downs, Taylor University 
    
12:30-1:20 p.m. 
A Clean Slate 
Now is the perfect time for college yearbooks to begin 
publishing on tablet computers. Learn from a student 
editor why you should embrace this visual medium as well 
as how the Talisman, the yearbook at Western Kentucky 
University, has begun venturing into iPad publishing and 
what lessons the staff has learned. 
Liberty 5 
Sam Oldenburg, Western Kentucky University
     
12:30-1:20 p.m. 
First Amendment Inside & Out: Making the Five 
Freedoms Sexy to 18-Year-Olds
How do we get 18-year-old students excited about 45 
words written by old, dead white guys 224 years ago? Isn’t 
it a little like asking them to embrace the music or fashion 
of our youth? Wait! They’ve co-opted Beatles’ songs and 
now wear tie-dye to prom. And the First Amendment can 
be just as sexy to the latest generation of media-savvy 
youth if offered the right way. This adviser session will offer 
creative strategies for making First Amendment education 
— both inside and outside the classroom — as geeky-
cool as The Big Bang Theory. Advisers and teachers will 
walk away with classroom and newsroom training ideas 
guaranteed to engage and challenge.  
Conference Room L 
Andrea Frantz, Buena Vista University
     

12:30-1:20 p.m. 
Magazine Zero to 60!  Building a Lit Mag from the 
Ground Up with Little or No Experience or Money 
Veteran advisers and their student editors outline a surefire 
method to catapult your publication to success in one 
academic year. From organizing your editorial board to 
raising enough money for print, you will learn everything 
you need to know to publish a magazine with content that 
will attract readers. Whether you are building a magazine 
from scratch or an editor looking to improve your 
publication, there’s something for you.  After the session, 
the editors of First Inkling, a national literary magazine 
featuring the best college and university writing, will remain 
to answer your questions and offer personal feedback on 
your magazine. 
Madison 2 
Ian Blake Newhem and Clifford Garner, SUNY Rockland
     
12:30-1:20 p.m. 
Hot Seat: How to Recognize an Administration 
About to Pounce 
Censorious administrators are getting clever. But the 
subtle pressures are real. Join an award-winning college 
newspaper adviser who has lived through the nightmare 
with his faith — if not his job — intact. You will leave 
knowing how to recognize when the school’s brass is 
ready to turn up the heat. Bring your own stories and 
questions! 
Conference Room A 
T.R. Hanrahan, Missouri Western State University
     
12:30-1:20 p.m. 
Smeary Theory 
Can colleges and universities teaching journalism avoid 
becoming technical schools? While it might seem easy to 
fall into a frantic cycle of teaching ever-newer hardware 
and software skills in an attempt to keep up with changes 
in the industry, the truth is that teaching technology more 
and more shouldn’t mean teaching theory less and less. 
Let’s look at how we tell deep, detail-driven stories with 
new media and social media platforms. 
Conference Room C 
David Shanks and Rob Kaiser, Canisius College
   
12:30-1:20 p.m. 
Why Is The Paper Always Talking About 
Race? 
When the topic is race, student journalists can count on 
condemnation. You cover the issues, and you’re accused 
of making it sound like a small group of bigots control 
the campus. You ignore the issues, and you’re accused 
of sweeping the truth under the rug. How do you provide 
fair, honest and courageous coverage? And how do you 
keep your student staff from feeling overwhelmed by the 
campus racial climate? The Daily Mississippian covered 
the University of Mississippi’s celebrations of 50 years of 
integration — quickly followed by protesters yelling racial 
slurs on Election Night. 
Liberty 4 
Emily Roland and Patricia Thompson, University of 
Mississippi 
  



12:30-1:20 p.m. 
From All-Nighters to Real Writers  
A pair of 20-somethings who were recently in your shoes, 
students putting in seemingly endless hours at their 
college newspapers, now work in New York for The Wall 
Street Journal and Dow Jones Newswires. They’ll share 
how experiences in college translate to real life as a 
professional journalist, how to pursue a job in a struggling 
market and how to balance it all while you’re getting there. 
Liberty 1&2 
Nate Becker and Kerry Grace Benn, The Wall Street 
Journal and Dow Jones Newswires  
  
12:30-1:20 p.m. 
It’s the Democalypse! Be Very Afraid! 
You’ve just taken over the United States, and as its newest 
dictator, you have to decide how best to control your 
citizens. First things first, which First Amendment freedoms 
do you take away?  You decide, then we’ll see how well 
you control the masses. 
Riverside Suite 
Gene Policinski, First Amendment Center 
    
12:30-1:20 p.m. 
“But It Looked So Good on Screen!” Avoiding the 
Pitfalls of Press Reproduction 
WHAT HAPPENED? You sent your amazing files off to the 
printer. Hot off the press, they don’t look like what you 
were expecting. Let’s examine the (not so) hidden secrets 
of getting your pictures and layouts to reproduce correctly. 
You’ll learn what problems are common to which types of 
printers and how to fix them. 
Conference Room E 
Jeremy Newman, Bloomingdales.com
     
12:30-1:20 p.m. 
Television-Show Development 
Take your television-show idea from concept to 
production, learn to tailor a show for your campus 
audience and discuss evaluation techniques for new and 
existing shows on your campus station.  A TV professional 
who’s been a studio executive, network executive, media 
consultant and producer with a hand in developing such 
shows as Rescue Me, Nip/Tuck, The Shield and Murphy 
Brown will lead you through this condensed master class 
on TV programming and concepts.  
Conference Room I
Gerard Bocaccio, New York University 
    
12:30-1:20 p.m. 
Gettin’ Digi with Interactive Storytelling
So you’re making the leap to digital first. Congratulations 
on joining 2013! But how do you get your stories on the 
web without resorting to shovelware? There are a bevy 
of online storytelling tools at your fingertips, including 
Storyplanet, Storify and Tapestry. This interactive 
discussion about interactive storytelling will cover how to 
add more value to web stories by incorporating elements 
other than traditional video. Bring your story ideas. 
Liberty 4 
Bryan Murley, Eastern Illinois 

12:30-1:20 p.m. 
How to Land an Internship 
A good internship does more than strengthen skills; it 
builds connections that lead to jobs. You’ll learn where to 
look online for the best internship opportunities and see 
real samples of resumes and cover letters to figure out 
what works and what doesn’t. A mock interview will help 
you prepare for the real thing. 
Conference Room D
Claire Regan, Staten Island Advance, Wagner College
     
12:30-1:20 p.m. 
Wide World of Sports 
Want to make it big in sports? Hear how Seth Wickersham 
did: As a senior writer for ESPN, he’s one of a handful 
of journalists who cover sports nationally. Although he 
primarily covers the NFL, his assignments also have 
taken him to the Olympics, the World Series, the NCAA 
tournament and the NHL and NBA playoffs. 
Madison 1 
Seth Wickersham, ESPN The Magazine 

12:30-2:20 p.m. 
Double Session: The Myth of Objectivity
Journalism students are told to be objective in their writing. 
But what exactly does this mean? What’s wrong with 
subjectivity in journalism? Let’s talk about the mythology 
of objectivity and see how it may not be the holy grail after 
all. 
Liberty 3 
Trum Simmons, Harrisburg Area Community College

12:30-1:20 p.m. 
Make Diversity Happen In Your Newsroom
You want a diverse newsroom and diverse coverage. 
But you may struggle to make it happen, or you may 
wonder how well you’re doing. Bring your challenges and 
observations for a discussion with a former president of 
the National Association of Black Journalists who now 
engages with student media daily. 
Conference Room B
Herbert Lowe, Marquette University
     
12:30-1:20 p.m.
“I Just Had The Greatest Idea, But How 
Will I Pull It Off?”
Don’t let that great idea — for a story, a project or a 
new coverage area — evaporate when you go home 
from NYC13. Bring your idea and bounce it off peers 
for improvement and advice, moderated by a pro who 
has shepherded ideas to reality at The Associated Press 
and The Atlanta Journal Constitution and in student 
media. 
Executive Boardroom 
David Simpson, former Associated Press assistant 
bureau chief 
    
12:30-1:20 p.m. 
Creative Type 
Sure, you can design with the fonts you have ... but ever 
thought of making your headline furry? Or frozen? Or 



floating in water? Come join this super-creative duo as 
they showcase and explain the ideas and techniques 
behind their award-winning, one-of-a-kind, do-it-yourself 
type solutions ... you’ll walk away armed and ready to start 
creating your own unique typographic designs. 
Riverside Ballroom 
Nancy Campbell and Trevett McCandliss, 9Threads 
Custom Publishing, SPD    
 
12:30-1:20 p.m. 
So You Want to Write About TV 
A senior writer for TV Guide discusses what it takes to 
make it in television criticism, from reporting stories to 
using social media effectively. He’ll explain how to navigate 
the space between being a fan, critic and journalist 
and maybe even share stories about celebrities he’s 
interviewed.
Conference Room F 
Damian Holbrook, TV Guide
     
12:30-2:20 p.m.
Double Session: Royalties and Licensing for 
Streaming Radio
The requirements of streaming your station’s signal on the 
net can be confusing, and we’d like to clear that up. Learn 
copyright 101 for webcasting and specific issues that 
relate to SoundExchange royalties, forms and payments 
for college radio webcasters. And of course there’ll be 
time for Q&A. Whether you have a terrestrial station or a 
web-only operation, this is a must-attend session for any 
college radio station streaming its signal on the web. 
Conference Room H 
Travis Ploeger, SoundExchange 

12:30-1:20 p.m.
Legal Issues and Digital Media 
Anyone with a website, social-media presence or an app 
should know the legal issues involved in producing media 
for digital platforms. Copyright, licensing, advertising, 
contracts: There’s a lot of information you need to ensure 
that your digital operation does not get you into legal 
hot water. Hear invaluable expertise on many of the 
legal issues that arise in connection with digital media 
operations. 
Conference Room J 
David Oxenford, Wilkinson, Barker, Knauer, 
Broadcastlawblog.com

1:30-3:20 p.m. 
Double Session: Top Chops: HYPER CHOPS 
A feisty stripper, a strung-out DJ and a woman dead on the 
floor of a gentlemen’s club: Think you can get the story? 
How about a frat party gone bad, a kid in the hospital, 
admins won’t talk and security can’t be found. Can you get 
it done? On deadline? Here’s your chance. Get out, meet 
people, compete for prizes and collaborate as you put 
your chops to the test in a fast-paced, real-time reporting 
activity. Plan your strategy, interview sources and write a 
savvy, accurate hard-news lead.  Leads will be critiqued 
and a winning team selected by a panel of judges.  
Madison 5 
Holly Johnson, Mercer County Community College 
 

1:30-2:20 p.m. 
Shoot Local  
Local news is important to readers. You need to know how 
to produce a photo essay that warrants their attention. 
Our speaker says, “If you can’t take a good photograph in 
your own backyard where you know the area and customs, 
then you should not be overseas trying to be a journalist.” 
He should know: He’s a five-time New York City Press 
Photographer of the Year who has won hundreds of other 
awards for his work at The Star-Ledger in Newark, N.J. 
Having worked at small and big papers, he’ll discuss his 
favorite photo packages and what he has learned from 
covering stories small and big, like the 9/11 attacks on the 
World Trade Center Towers. 
New York West 
Aristide Economopoulos, The Star Ledger 

1:30-2:20 p.m. 
Can You Say “Suck My @#$%&” in the Paper?
Barring any university censorship (that’s a different 
session), of course you can say it. But should you? In a 
freewheeling exchange, we talk about racial terms, bodily 
fluids, body parts, sex acts and all the rest. Are there times 
when four-letter words should be used? If so, when and 
how? What about the N-word? Ever? Only in quotes? 
Students learn to think about the impact of using such 
language, what it means to make a story clear to readers 
and what it means to their publication’s credibility.
New York East 
Chuck Baldwin, University of South Dakota
     
1:30-2:20 p.m. 
Writing with Voice in Narrative and Other 
Features
We talk about writing with authority, writing with voice 
and writing narrative. We mean different things in different 
stories, but it boils down to accepting that YOU are 
the storyteller. Your observations may belong in the 
story. Most direct quotes may not. Learn from some 
big-name examples and the more modest experiences 
of a speaker who has gotten away with writing with 
voice at The Associated Press and The Atlanta Journal-
Constitution. 
Liberty 1&2 
David Simpson, former Associated Press assistant 
bureau chief 

1:30-2:20 p.m. 
Designing With a Little Help From Our 
Friends  
They’re at the mall, on the Web, on billboards and even in 
some well-designed junk mail. From Pinterest to Rachael 
Ray’s magazine, yearbook ideas for stories, designs 
and theme concepts are everywhere. Yearbook changes 
the way you look at everything. Adapting ideas from 
professional resources will give your book a cutting-edge 
look and help you create a memorable publication for your 
student audience. 
Liberty 5
Laura Schaub, University of Oklahoma (emeritus) 
Bruce Watterson, Columbia Scholastic Press Association



1:30-3:20 p.m. 
Double Session: Writing the Stories That Can 
Change Your World
If you’re interested in journalism because you want to 
change the world, then you need to know how to find, 
report and write the stories that can do just that. Chris 
Adams, national correspondent for McClatchy Newspapers, 
has been changing the world with his reporting for many 
years. And this journalist, who has shared a Pulitzer Prize 
while with The Wall Street Journal and has been a finalist 
for three other Pulitzers, is here to show you how to 
follow his example. In this special two-hour session, you 
will learn how to find, report and write those stories that 
matter. 
Conference Room F 
Chris Adams, Washington, D.C., Bureau, McClatchy 
Newspapers 
    
1:30-2:20 p.m. 
Getting Better Feature Photos: A Slice of Life
What makes a good feature photo and what should you 
look for to get them? Get these answers and view award-
winning feature photography examples. Learn how to get 
great feature shots of your own by capturing an exceptional 
moment within a common, everyday occurrence. 
Conference Room E 
Kevin Kleine, Berry College
     
1:30-2:20 p.m. 
Coding Doesn’t Suck: It’s Awesome 
I’m sure you’ve heard, “Learn to code.” Professors and 
professionals say you need to know HTML, CSS, a little 
JavaScript. You need to know how to query data and 
display it in a beautiful interactive infographic. If you can 
just do this, you will get a job in journalism for life. Well, 
take it from a visual journalist turned aspiring coder who 
hadn’t used the left side of his brain since he stopped 
taking math in high school: You can learn to code, you can 
be good at it, and, you just might love it.
Conference Room B 
Larry Buchanan, freelance illustrator and designer 
    
1:30-2:20 p.m. 
The Social-Media Resume 
The immediate future of media is social. To get a leg up 
on your job competitors, you need to stand out from the 
crowd. And social media is crowded. A veteran media 
adviser, social-media expert and founder of 
@comminternships will explain what media organizations 
are looking for from potential employees, how to prepare 
for the job-search process and how to create a social-
media resume.
Madison 2 
Steven Chappell, Northwest Missouri State University
     
1:30-2:20 p.m.
Considering Convergence: The Pros and 
the Cons 
Convergence is a buzz word that comes and goes 
with each year, administration or funding crisis. Both 
Bloomsburg and Quinnipiac universities got bitten by the 
bug, with very different results. BUnow.com launched with 
a dream of campus media convergence. Five years later, 

the popular site — more than 100,000 page views per year 
—  stands alone. Quinnipiac’s six student media groups 
share one space on campus, but each group still produces 
its own content. The dynamic of the media suite is full of 
challenges and opportunities. Compare the two school’s 
experiences and learn whether a shared media suite or a 
single-entity newsroom is right for you. Or at least get some 
ammunition to support both sides of the argument. 
Conference Room C 
Richard Ganahl, Bloomsburg University 
Michele Snow, Quinnipiac University 

1:30-2:20 p.m.
I’m Gonna Be a Good Leader 
You were such a good reporter that they promoted you. 
Unfortunately, managing people isn’t the same as reporting. 
To be successful, you want to be understanding, but 
respected. Learn from an adviser and students who have 
gone from reporter to editor to find out what works, what 
doesn’t and how you can become an effective leader. 
Madison 6 
Don Krause, Carly Robison and Paige Yungermann, 
Truman State University 

1:30-2:20 p.m. 
For Queers Only:  Where’s the Objective? 
LGBT student reporters are often drawn to the LGBT beat 
because they believe that they bring a unique perspective 
to bear on campus events affecting this community.  Yet 
this situation can raise tricky questions, especially for 
reporters working on a campus that is less than welcoming 
towards LGBT students. How do you police the boundary 
between objectivity and advocacy? We’ll discuss strategies 
for remaining within the bounds of professionalism and 
focus on the ways to avoid the appearance of bias in your 
reporting when covering events that focus on LGBT student 
issues. 
Madison 4 
Diane Rizzo, Mercer County Community College 
    
1:30-2:20 p.m. 
Beyond Campus: How to Cover National News
Your campus is small, and significant local news is rare. 
Learn how you can cover that important political or social 
topic while making everyone happy on campus. This 
presentation will share tips as well as anecdotes from 
two staffs regarding their coverage of off-campus stories 
including Occupy Wall Street, Hurricane Sandy and a one-
on-one interview with Elizabeth Smart. 
Conference Room A 
Michael Perrota, Pace University and Mercy College 
Claudia Brown, Harford Community College

1:30-2:20 p.m. 
Creating a Beat System That Works 
You can’t adequately cover your campus by sitting around 
the newsroom and thinking up story ideas or relying 
on press releases to provide your campus news. Great 
newspapers empower reporters to find strong story ideas 
and news sources that ensure complete and total coverage 
of your community. A veteran adviser and a former beat 
reporter for the Wall Street Journal will discuss how your 
newspaper can create a beat system that works. 



Riverside Suite 
J. Lynn Lunsford, Federal Aviation Administration 
Mark Witherspoon, Iowa State University

1:30-2:20 p.m. 
Covering Campus Politics: How to Get Beyond 
the Political Divide 
Here’s a thought: Instead of simply reporting the 
political divide, what if you could give readers a tool for 
understanding why it exists — down to their individual 
level? Explore how you can use the tools developed by 
social/cultural psychologists at MoralFoundations.org to 
help readers discuss (and possibly address) the nation’s 
political divide. That is, to do what journalism is supposed 
to do: provide the platform to discuss the issues affecting 
a democratically based society in a meaningful way.   
Madison 1 
Pat Miller, Valdosta State University

1:30-2:20 p.m. 
Mythbusting: Five Lies Your School Will Tell You
You can’t publish photos of minors on the Web. If you 
quote football recruits, you’ll get in trouble with the 
NCAA. Printing the names of people disciplined for hazing 
violates FERPA. Wrong, wrong, and wrong — and yet 
persistently believed anyway. We’ll chop down the five 
tallest tales that administrators, cops and lawyers tell 
college journalists (and give a prize for the biggest fib you 
can bring in). 
Conference Room L 
Frank LoMonte, Student Press Law Center 
    
1:30-2:20 p.m. 
Be Seen on ESPNU!
Join an ESPNU staffer to learn more about opportunities 
to produce television content from your campus for air 
on ESPNU as part of the Campus Connection and UNITE 
programs. See how you can get involved in the programs, 
which provide an opportunity for students to work 
alongside professional staff in the production of a live 
sporting event that airs on ESPNU. 
Conference Room I 
Acie Wyatt, ESPNU Campus Connection 
     
1:30-2:20 p.m. 
How NOT to Advertise
Imagine placing an advertisement for gun sales next to 
a story on the Newtown, Conn., massacre. Incredibly, a 
South Carolina publication did just that. Has your media 
organization run an advertisement that went horribly 
wrong? Are you considering running an ad you think 
might turn heads the wrong way? Or maybe you’re just 
interested in good advertising practices. Come to this 
roundtable to share your horror stories, or just listen, and 
get advice on how to advertise. 
Executive Boardroom 
Laura Ward, SUNY Plattsburgh 

1:30-2:20 p.m. 
Crash Course in Redesign  
Typography stuck in the ‘80s? Flag sagging? Decks 
dated? Learn how to determine if your newspaper or 

yearbook needs a redesign or just a spruce-up – and how 
to go about both, and get it done quickly.
Conference Room D
Claire Regan, Staten Island Advance, Wagner College
     
1:30-2:20 p.m. 
Does Wi-Fi Really Cook Sperm? How To Report 
On Science
Science can be an ominous and tedious topic to cover, 
but it can also be a treasure trove of content for your 
campus media. Find out how to locate and accurately 
report on scientific findings — from the most routine to the 
most bizarre — during this session. 
Conference Room K 
Andrew M. Seaman, Thomson Reuters
     
1:30-2:20 p.m. 
Special Sections That Make Money (It Isn’t All 
About Football)
Join a CNBAM veteran as she shares details on which 
special sections are worth the work and why. She’ll have 
data on what has brought in the most money, both at 
her own school and at other schools across the country. 
Come prepared to discuss which of your additional 
projects have been huge successes and which you’ll likely 
never try again.  
Madison 3 
Anne Richard, University of Oklahoma
     
1:30-2:20 p.m. 
White Space Is Your Friend … Even on the 
Sports Pages
You would like to cram all the sports results onto the one 
lonely page you get in your college newspaper, but you 
can’t. The New York Times lead sports designer will show 
you why more white space will bring more readers to your 
sports page.  
Liberty 4 
Wayne Kamidoi,  The New York Times 
Gary Metzker, California State University Long Beach
    
1:30-2:20 p.m. 
From Concept to Print  
Get an all-access look at how awesome magazine 
photography comes together, from the editor’s story 
memo to the final photo in the layout. You’ll walk away 
with tips and tactics to take your own photography up 
a notch, as well as some fun behind-the-scenes photo 
shoot stories. 
Riverside Ballroom 
Leslie dela Vega, Fast Company magazine, SPD
  
1:30-2:20 p.m. 
Rapid Fire: Flashcasting at its Finest 
Flashcasts, an emerging news format, are making a 
splash in academic media centers. Join student editors to 
explore the elements of these rapid-fire broadcasts and 
how to create a successful flashcast production on your 
campus. 
Conference Room J 
Haley Sawyer, Chelsea Varela and Audrey Gardner, 
Robert Morris University 



2:30-3:20 p.m. 
What It’s Like Working at NBC’s Today
A former general manager of Kent State’s student-run 
television station shares some of his work, how he landed 
a job as a video producer/reporter at Today and what it’s 
like working with Kathie Lee Gifford, Hoda and the rest of 
the Today gang. 
Conference Room J 
Kyle Michael Miller, Today show
     
2:30-3:20 p.m. 
How to be a Bad EIC (or Section Editor or ...)
Of course you’re not this person. But while you’re laughing 
at some of the really, really bad EIC traits we’ve collected 
from — gasp! —your advisers, you might recognize just a 
tiny reflection of yourself here and there. Nobody’s perfect, 
not even the EIC, so why not spot your imperfections 
before someone else does? 
Liberty 1&2 
David Simpson, former Associated Press assistant bureau 
chief 
Mat Cantore, Hudson Valley Community College
  
2:30-3:20 p.m. 
How to Succeed at Business Insider — and 
Digital Journalism — By Really Trying
Get the inside scoop on how to break in, survive and thrive 
at a top online news outlet. This session — featuring a pair 
of nationally known editors at NYC-based Business Insider 
— will provide advice and a glimpse of the real rigors 
and routines of 21st-century news reporting, workflow, 
publishing, promotion and brand building.  If he’s in town, 
Business Insider CEO Henry Blodget may even stop 
by. 
Conference Room D 
Nicholas Carlson and Joe Weisenthal, Business 
Insider 
Dan Reimold, University of Tampa
 
2:30-3:20 p.m. 
Branding Yourself for Success
Learn in this session how you can “be the brand.” We will 
discuss the top seven characteristics millennial employers 
seek, how to differentiate your personal brand, networking 
tips and more. These tips will empower students to create 
positive brand perceptions. 
Madison 2 
Michael R. Finch, Lee University 
    
2:30-3:20 p.m. 
Just Our Type  
Typography helps us express ideas and feelings. We also 
use type to convey messages through stories, captions 
and headlines. Although we typically follow the rules of 
typography when designing spreads, there are a few 
occasions that we might choose to break those them. 
Come learn when and why. 
Liberty 5
Laura Schaub, University of Oklahoma (emeritus)
Bruce Watterson, Columbia Scholastic Press Association
   

2:30-3:20 p.m. 
Awesome Student TV on a Tight Budget
Trying to create great television with a tiny budget is 
a challenge for many student-run stations. A former 
television producer turned veteran media adviser will offer 
some low-cost alternatives that will allow your station to 
do things typically reserved for folks with big departments 
and big money. 
Conference Room I 
Jim Hayes, Vanderbilt University 

2:30-3:20 p.m. 
Ordinary People, Extraordinary Stories 
Even if your campus has no Nobel Prize winners, future 
rock stars or candidates for the FBI’s Most Wanted List, it 
still has lots of people with interesting stories to tell. Learn 
to  identify these folks, plan and conduct good interviews 
and write insightful and informative “people” pieces. 
Liberty 3 
Richard Conway, Nassau Community College
     
2:30-3:20 p.m. 
Coaching Writers So You Can Edit Less
Don’t keep changing their stories; teach your writers to 
fix their copy before deadline. Become a coach, and just 
like other legendary coaches, gain their respect and save 
yourself time. Techniques such as “front-end work,” “side-
by-side editing” and “sharing control” will gain the writer’s 
trust and keep you from fixing the same mistakes over and 
over.  
Madison 4 
Sacha DeVroomen Bellman, Miami University 
     
2:30-3:20 p.m.
Radio Engineering: Ask An Expert 
In this essential Q&A session, an engineering expert will 
discuss the current and future state of radio technical 
operations, EAS compliance with the new CAPS system 
and other critical technological issues facing college radio 
stations.  
Conference Room H 
Jeff Smith, CBS Radio WFAN AM/FM
     
2:30-3:20 p.m. 
Young Professionals: An Interactive Reflection
Graduation is in the not-so distant future, and maybe 
you’re unsure what to expect from that first job. In this 
interactive panel discussion, journalists from some of the 
world’s most recognizable news organizations will share 
their stories, offer advice and answer your questions. You’ll 
hear from young professionals less than five years out of 
college who are building successful careers. 
New York East 
Craig Kanalley, Huffington Post 
Chelsea Kardokus, Time magazine 
Kristi Oloffson, Wall Street Journal 
Kyle Ellis, CNN Digital 

2:30-3:20 p.m.
Design For Users, Not Other Designers
Overdone infographics, while sometimes beautiful, make 
no sense. They might have won awards, yet they give 



readers headaches. Content should drive design. And 
the users rule in today’s marketplace. Learn how to nail 
the basics of typography, tables, spacing and color and 
then add touches that add value to users in infographics. 
Create an experience that leaves users happy, so they keep 
coming back. 
Conference Room B 
Larry Buchanan, freelance illustrator and designer
     
2:30-3:20 p.m. 
New Adviser Roundtable
Any questions you forgot to ask? What if your newspaper 
is a class? How do you work within student affairs? What 
if you don’t have a journalism program? Still in need for 
mentoring in your new job as advisers? Join these veteran 
advisers for an informal discussion about your new position 
and its quirks. 
Conference Room C 
Kelly Messinger, Capital University
Chris Evans, University of Vermont
Michael Ray Smith, Campbell University 

2:30-3:20 p.m. 
Capitol Ideas: Why and How to Cover State 
Government
What do you want to tell a hiring editor: “I covered my 
Student Senate” or “I covered the state Senate”? An 
award-winning college newspaper adviser will show you 
how to cover state government on a shoestring budget and 
build a portfolio that gets noticed. 
Executive Boardroom 
T.R. Hanrahan, Missouri Western State University
     
2:30-3:20 p.m. 
Best of the Northeast: From New England to 
Pennsylvania
Advisers and students in other parts of the country 
have long benefited from regional college journalism 
associations. Maybe it’s our turn. Join us as we consider 
plans for a northeastern association of college journalism 
programs that would offer regional conventions, 
competitions and adviser/student education. Membership 
would be drawn from areas already a part of New England 
Society of Professional Journalists: Connecticut, Maine, 
Massachusetts, New Hampshire, New Jersey, New 
York, central/eastern Pennsylvania, Rhode Island and 
Vermont. 
Madison 1
Lila Carney, Quinnipiac University 
Chris Evans, University of Vermont

2:30-3:20 p.m. 
So You Wanna Sell Your Soul 
While in college, photographers can earn good money 
shooting weddings. Indeed, many photographers earn their 
living from weddings with photojournalism on the side. 
Come discuss everything from photojournalistic wedding 
shots to the business side of wedding photography.
Conference Room E 
Mike Pittman, New York City wedding photographer 

2:30-3:20 p.m. 
Converging Sales Departments 
Schools that enjoy multiple media outlets (newspaper, TV, 
radio, magazine) often have ad sales staff for each medium. 
While it seems to make sense that a converged sales staff 
could benefit all the media, money and turf wars often 
prevent it. After years of trying, Truman State’s four media 
outlets have finally begun to sell ads through a combined 
sales force. Learn what worked, what didn’t and how you 
can develop a converged sales force.  
Madison 6 
Don Krause, Adam Antor and Hannah Rickman, 
Truman State University
 
2:30-3:20 p.m. 
NYC SALT: Inspiring Teens with Photography
Inspired by the documentary Born into Brothels, Alicia 
Hanson and some friends learned how photography can 
change lives: Through NYCSalt, they teach inner-city 
teens to think creatively, solve problems and speak to 
their culture with a positive voice. And they watched these 
underprivileged teens go on to college. Hear their story and 
learn how to add meaning to your media experience.
New York West
Alicia Hanson, NYC Salt 
    
2:30-3:20 p.m. 
Open Mic Night for Advisers 
Join your SPLC master of ceremonies as he takes on all 
comers and questions from advisers in a student-free 
environment. Get good, plain legal advice for your student 
publications. 
Conference Room L 
Frank LoMonte, Student Press Law Center 
     
2:30-3:20 p.m. 
Covering a Beat: A Reporter’s Ticket to the 
Major Leagues
By the time the World Trade Center towers fell, Lynn 
Lunsford, who covered air transportation for The Wall 
Street Journal, had already made a call to find out what 
went wrong. Because of his trusted relationships with 
sources, he was days ahead of any other reporter about 
the problems with U.S. air security that allowed 9/11 to 
happen. This veteran reporter will share his secrets of 
covering a beat and help you understand the importance of 
this dying art.  
Riverside Suite 
J. Lynn Lunsford, Federal Aviation Administration
     
2:30-3:20 p.m. 
Build Your Personal Brand
Take a lesson from the big corporate brands in how to 
stand out and be successful. From social media to
portfolio and resume design, we’ll share some tips to help 
you finesse the brand that is you to help you find that 
perfect job or even start your own freelance career.  
Riverside Ballroom 
Irasema Rivera, The Big I Ranch Design Studio, SPD 
    



2:30-3:20 p.m. 
No Football? No Problem!
Two student sports buffs who’ve covered softball studs, 
water polo gods and arguably the fastest girl in the 
universe share tips on how to make sports count no matter 
the size of your school or the prowess (or lack thereof) of 
your school’s athletic program. No Matt Barkley? No coach 
Calipari? No fans? No problem. This student-led session 
will share plenty of tips on keeping your sports section 
relevant to your readers. 
Madison 3 
Nathan Dines and Dan Raffety, Loyola Marymount 
University 
  
2:30-3:20 p.m. 
Techniques to Sell Ads and Get a Job
Learn how an advertising manager at a college paper 
worked her way up to managing a multimillion-dollar 
budget for generating new advertising sales business at 
a television network. It’s “a true sales job,” she says, and 
she’ll discuss ad sales techniques, how to prepare for a 
call and how your sales approach can help you land a job 
in media. 
Conference Room K 
Alexis Plauché, Scripps Networks 
    
3:30- 5 p.m.
SHOWCASE: The Silenced Majority
Join the host of Democracy Now! — a daily, independent, 
global news hour that airs on more than 1,100 public 
television and radio stations — to learn how ordinary 
people can change their media ... and change the world. 
In her latest book, The Silenced Majority, Amy Goodman 
pulls back the veil of corporate media reporting to dig 
deep into the politics of “climate apartheid,” the movement 
to halt the execution of Troy Anthony Davis and the 
globalization of dissent from Tahrir Square to Liberty Plaza, 
among others.  She’ll be available to sign copies of her 
book after. 
Metro West 
Amy Goodman, Democracy Now
     
3:30 p.m.
SHOWCASE: Adobe Creative Cloud, Photoshop 
Touch and Photoshop CS6
Adobe’s “worldwide evangelist” will demonstrate a wide 
array of impressive new features in Photoshop CS6 
(including recently added retina display/HiDPi support, the 
new blur gallery with smart object capability and more) and 
also show the incredible integration with Adobe Creative 
Cloud and Adobe Photoshop Touch (on the iPad). 
Conference Room D 
Jason Levine, Adobe
      
3:30-5 p.m. 
SHOWCASE: Social Media and College 
Journalists: What You Need to Know
Social media’s importance in journalism has continued to 
grow — as have the potential pitfalls. In a session tailored 
for college journalists, one of the country’s leading social 
media experts will share big-picture developments as well 

as practical, hands-on tips for various platforms. All levels 
of experience welcome.  
New York West 
Sree Sreenivasan, Columbia University,  CNET 
  
3:30-5 p.m.
SHOWCASE: How to Succeed in This Business 
by Trying Really, Really Hard
Will getting a graduate degree help, or might it be better 
to move straight into the industry?  Is the news industry 
dying, or is it just in a major transition? Christine Romans, 
host of Your Bottom Line, CNN’s Saturday-morning 
personal finance and lifestyle program who also reports on 
the economy, politics and international business, will cut 
through life’s complexities to help you understand what it’s 
going to take to succeed in this brave new world of ours.
Metro East  
Christine Romans, Your Bottom Line, CNN 

3:30-5 p.m.
SHOWCASE: Chronicling the Rolling Stones: 
How a Teenage Journalist Became the Stones’ 
Official Historian
In 1978, a 16-year-old aspiring journalist launched a 
fanzine about his favorite rock group, the Rolling Stones. 
He handed band members a copy on the streets of New 
York and soon found himself swept up in their chaos. He 
traveled the world with them, stayed at their homes and 
witnessed their decadent parties and vicious in-fights, 
documenting it for his ‘zine (and for his recent book, Under 
Their Thumb).  He’ll recount his wild journalistic ride via 
humorous photos and anecdotes. 
New York East 
Bill German, author

3:30-5 p.m. 
SHOWCASE: Design: From Page 1 to 
the Digital Space 
In a bustling 24-hour news cycle, thousands of 
professionals across a variety of disciplines feed an 
international news site like CNN.com. The site features the 
latest multimedia technologies, from live video playback to 
audio packages and breaking news. Learn how a designer 
with experience at the New York Post and Las Vegas Sun 
leverages his print design background in the digital space 
at CNN Digital in Atlanta, designing news graphics and 
long-form multimedia stories. In this session, he’ll talk 
about this transition at one of the world’s largest media 
organizations. 
Conference Room E 
Kyle Ellis, CNN Digital

9-11 p.m.
Meet in the Suite
If you missed Sunday night’s adviser gathering or can’t 
wait to do it again, join us in the presidential suite for food, 
drink and folks who’ll gladly share tales of success and 
woe.   
Sheraton presidential suite, 2150
David Swartzlander, CMA president



         Tuesday, March 12

8-8:50 a.m. 
NOLA13 Planning 
The fall college media convention in New Orleans isn’t until 
October, but the planning has already begun. If you’re on 
the convention planning committee, we’ll discuss details 
over coffee. If you’re not, do you want to be? We’re always 
looking for fresh talent. Even if you don’t want to serve, 
we’d love your input and ideas. Join us.  
Conference Room C 
Lori Brooks, College Media Association
     
9-9:50 a.m. 
50 Sites for Journalists 
A rapid-fire list of 50 web tools and apps for journalists: 
From Topsy to Shareaholic Channels, you’ll find tools to 
help share and discover content, find sources and create 
interactive stories and spend a few minutes wasting time 
with some good old-fashioned fun on the interwebs.  
Madison 5 
Tara Puckey, Society of Professional Journalists 
Andrew M. Seaman, Thomson Reuters 
  
9-9:50 a.m. 
Give Your Radio Station a Facelift
Many college stations exist in outdated studios tucked 
away in remote corners of their campus.  The team at The 
City College of New York recently upgraded its facility, and 
its leaders want to show you how you can do it too. Learn 
ways to get college officials interested in your station, how 
to secure funding and then what to do with the money 
and how to get the word out to the public to take your 
renovated station to the next level.  
Conference Room H 
Angela Harden, Peter Polanco and Tina Dixon, The City 
College of New York 

9-9:50 a.m. 
Chroma Key for Beginners: Part 1
A two-part session designed for newcomers to Chroma-
Key in Final Cut Pro: These basic ideas  will also work 
for just about any keyer you are working with. You’ll learn 
to  enhance your television or web videos and produce 
professional, demo reel material. Plus, it’s cool. 
Conference Room I
Paul Glover, Henderson State University  

9-9:50 a.m. 
A Session About Sessions 
Yeah, we know it sounds silly. But we’re giving a session 
about how you can give a better convention session. 
Discover why a PowerPoint isn’t your only option, learn 
how to write an enticing session description and get tips 
on doubling the number of people who come to see you. 
Also learn how to get your session scheduled on the day 
and time you desire, and in a room that’s just the right fit. 
Madison 1 
Lori Brooks, College Media Association 

9-9:50 a.m. 
Management: 50 Ways to Become a Top-Notch 
Administrator 
Leadership is one thing; management is DEFINITELY 
another. Learn the difference between giving orders and 
coaching performance: You’ll understand how to critique 
(rather than judge) the performance, not the person. Team 
building is a HUGE factor. You will learn how to position 
yourself as the one in charge by employing a system of 
specific actions with firm consequences. Leave with 50 
new skills in your editorial/directorial tool box that you can 
start using right here in the Big Apple. Prizes for the BEST 
interaction. 
Conference Room G 
Marcia Meskiel-Macy, MyMediaSeminars.com
     
9-9:50 a.m. 
Rock Your Body [Copy]: We’re Bringing Sexy 
Back … to Storytelling 
Yearbook and magazine are moving into a new era of 
alternative storytelling. Attention spans are thinning, 
and long articles are becoming obsolete. This hands-on 
session will highlight alternative and creative ways to tell a 
story, and allow attendees to apply it themselves. 
Liberty  5 
Shaan Patel and Claire Elestwani, Rice University 
    
9-9:50 a.m. 
Bringing Life to Your Cutlines
The pictures have been selected. Now what about 
the cutline? Cutlines need impact, and you’ll learn in 
this session how to write them, why the cutline is the 
responsibility of the photojournalist, what should be 
included and why photojournalists should care. 
Conference Room E 
Kevin Kleine, Berry College
     
9-9:50 a.m. 
Same Dragons, Different Tattoos: Stories Unique 
to the Faith-Based Campus
If you’re an editor or staffer — or adviser — at a media org 
at Christian college or university, this session is for you! 
Come meet your peers and colleagues from across the 
country. Trade ideas, anecdotes and story ideas and get 
advice on solving problems others have probably tackled 
and nailed already. We’ll divide into groups for roundtable 
discussion by expertise area and plan for some social time 
together. 
Madison 2 
Michael Ray Smith, Campbell University 
    
9-9:50 a.m. 
Online Advertising that Works
Discover the elements of successful online advertising. 
A business development manager for Liberty Advertising 
— who manages online advertising programs for the likes 
of Match.com, Evite, Barnes & Noble — will discuss what 
works and what doesn’t. 
Conference Room B 
Nikki Bogopolskaya, Liberty Advertising 

T



9-9:50 a.m. 
Conflict Reporting 101: 13 Tips for Reporting 
Sensitive Issues on Campus
Reporting campus events isn’t always fun. Beyond endless 
concerts and hockey games, a student journalist also 
deals with fee hikes, abuse cases, interracial issues, the 
Occupy movement and so on. Student journalists will learn 
13 basic tips on how to report sensitive issues from a more 
culturally aware, politically correct and conflict-resolution-
savvy perspective. The speaker will also share vivid images 
and his own experience from Turkish students riots in 
December 2012. 
Conference Room C 
Baris Mumyakmaz, bianet.org
 
9-9:50 a.m. 
FERPA Raises Its Ugly Head 
The Kentucky attorney general just ruled that records 
dealing with student athletes are private, based on the 
Family Educational Rights and Privacy Act. How does that 
affect your ability to report on your university and access 
information? We’ll have a general discussion of FERPA and 
how universities often get it wrong.  
Conference Room L 
Frank LoMonte, Student Press Law Center
   
9-9:50 a.m. 
How to Land a Job in the TV Industry
If you’ve always dreamed of landing a job in the television 
industry, find out what it takes to become a news reporter, 
publicist, producer and more. Learn how the right 
internship can lead you to the career of your dreams. The 
speakers will also share important advice on the skills 
and experience needed to ace an interview, impress your 
prospective employer and build your own personal brand. 
Madison 3 
Tamsen Fadal, WPIX-TV 
Beth Feldman, Beyond PR Group, RoleMommy.com 
  
9-9:50 a.m. 
Children on the Edge
From the poorest regions of the globe to secluded corners 
of Food Stamp America, millions of children are in trouble. 
For journalists, limitless stories can be told of children 
victimized by war, hunger, grueling labor, AIDS, sex slavery, 
torture and domestic violence. The challenge is to keep 
reporting such stories when news editors want to disregard 
them and the reading public prefers more pleasant topics. 
The two presenters will share their experiences in covering 
children’s issues near and far.     
Conference Room D 
Alison Wright, National Geographic
Patricia Roberts, Delta State University
   
9-9:50 a.m. 
Got a Degree? Who Cares?
As a graduating senior, you are overwhelmed by the 
dreaded job hunt. And NEWS FLASH: Your diploma 
doesn’t make you special. These two recent graduates 
(who landed gigs in graphic design and TV production 
at Niche Media and NBCUniversal) walk you through the 
steps to landing your first job. Learn how to navigate all 

those nos and use them to fuel your way to your first yes! 
Come prepared for a little tough love to prepare you for the 
harsh realities of the media world.
Conference Room F 
Christopher Hardgrove, Niche Media 
Lindsay Perez, NBC Universal
   
9-9:50 a.m. 
Show Me the Money
Are you the envy of your co-workers?  Do you want to 
be at the top of the sales board each month?  Show us 
what you’ve got! Students and advisers will pair off and 
role-play different sales situations. The audience will offer 
constructive feedback and decide which team has the 
most effective sales presentation. Come to watch and 
learn or show off those mad selling skills and take home 
the prize.  
Conference Room A 
Anne Richard, University of Oklahoma  
      
9-9:50 a.m. 
The Secrets of a Rock Star Portfolio
It’s not all about the work. A great resume is essential but 
can only take you so far. Learn how to build a portfolio 
for the right target audience. And learn the secrets of 
leveraging relationships to help with your initial job search 
and throughout your career. 
Madison 4
Calvin Lyte, mcgarrybowen 
    
9-9:50 a.m.  
Big Breaking Stories: More Than Adrenaline
Covering major breaking news in today’s digital world 
takes individual skills, solid news judgment and teamwork. 
Find out how to strike the right balance of speed, accuracy 
and quality while serving audiences on multiple platforms 
from a speaker who participated in coverage of the 
Newtown school shootings. 
Conference Room K 
Gary Jeanfaivre, Patch.com, Connecticut 
    
9-9:50 a.m.
FBI Strategies for Interviewing
Learn the tools the FBI has been using for years to get 
useful information out of interview subjects. This session 
shows you how to use simple psychological strategies 
to set people at ease and make them more likely to tell 
you what you want to know. Don’t worry, you won’t need 
pliers or a car battery! These tools are ethical and easy to 
learn, perfect for anyone who still gets anxious before a big 
interview, who needs an interviewing refresher or who just 
wants to have a psychological advantage.  
Liberty 4 
Holly Johnson, Mercer County Community College

9-10:50 a.m. 
Double Session: 200+ Story Ideas
It all starts with the story. From behind the scenes to under 
the covers, these veteran journalists and advisers will whip 
through ideas for more than 200 stories that will surprise, 
entice or charm your readers. And come ready to talk, 
because you and your peers are going to share details of 



stories your pub has done (or dreams of doing). Along the 
way, you’ll learn you how you and your staffs can generate 
even more ideas on your own.  
Riverside Ballroom 
Lori Brooks, College Media Association 
Dan Reimold, University of Tampa
   
10-10:50 a.m. 
The Changing Architectures of Local Journalism 
Ecologies
Students and journalism educators need to understand 
the new shape of the media environment in which their 
news circulates. As co-author of the paper Post-Industrial 
Journalism: Adapting to the Present, CW Anderson spent 
several years researching city newsrooms and news 
“ecosystems.” He’ll present his findings and discuss how 
they apply to college media and how the techniques can 
be used to benefit you and your media organization. 
CW Anderson, College of Staten Island 
    
10-10:50 a.m. 
Inclusive Truth-Telling: Covering Campus LGBTQ 
Issues 
You’ll walk away from this session with at least 15 story 
ideas that will help you provide comprehensive coverage 
of your diverse student body. Your stories will also help 
make your campus truly safe for everyone. 
Liberty 3
Trum Simmons, Harrisburg Area Community College

10-10:50 a.m.
Collaborating on Crime: Working with 
Administration to Get Public Safety Information
Advisers need knowledge and advice on how to work with 
their campus’s public safety office and administration to be 
sure they are in compliance with the law and at agreement 
with their news staffs on their obligations to share with 
the student press information about campus crimes and 
incidents. We’ll discuss specifics about applicable laws 
and advice on the adviser’s role and present a detailed 
case study, from an adviser and student who just led one 
college paper’s struggle for information that included 
lawyers, a lawsuit threat, four serious campus incidents 
and one great news story that ultimately led to important 
policy change.   
Conference Room B 
Rachel Bornn, Mat Cantore and Zach Hitt, Hudson 
Valley Community College 
Frank LoMonte, Student Press Law Center

10-10:50 a.m. 
Project-Driven Team Building
The best bonding often occurs outside the newsroom’s 
normal production schedule. Learn how national 
organizations such as the Society for Collegiate Journalists 
can help media students build a sense of identity. Through 
service projects, outreach efforts, trips and conferences, 
student media leaders find new outlets for pre-professional 
development. The panel will conclude with a short 
overview of how to start a SCJ chapter on campus. 
Madison 2 
Andrea Frantz, Buena Vista University 

10-10:50 a.m. 
Chroma Key for Beginners: Part 2
A two-part session designed for newcomers to Chroma-
Key in Final Cut Pro: In the second session, we’ll 
demonstrate how to key out a subject using a DSLR in low 
light conditions. You’ll see first-hand the disadvantages of 
low light and learn ways to overcome it. Plus, it’s cool.
Conference Room I 
Paul Glover, Henderson State University
     
10-10:50 a.m. 
Writing as Vocation
This session considers how the stewardship of our 
giftedness creates meaning and direction for both our 
professional and personal lives.  The notion of calling 
is often understood in the context of ministry, but its 
application to journalism as a practical art is helpful and 
perhaps even necessary.
Madison 1 
Wally Metts, Spring Arbor University   
  
10-10:50 a.m. 
Going Viral 
Every year hundreds of student media articles go viral: If it 
hasn’t happened in your newsroom, it probably will. Virals 
aren’t that rare, and research shows college students are 
more likely than the mainstream media to create them. 
Sometimes writing a viral article can help a student land a 
good job after college. Other times it can trigger a deluge 
of negative responses that make the writer want to quit 
reporting altogether. Every college newsroom needs to 
know how to prepare for a viral event. How long do you 
have to correct an error? How should you respond to 
massive quantities of hate mail? This session offers the 
tools needed to handle viral events.  
Conference Room C 
Holly Johnson, Mercer County Community College 
    
10-10:50 a.m. 
Color: The Good, The Bad and The Really, 
Really Ugly
Color can make or break a story package and 
understanding how to use color effectively is more 
complicated than you might think. A brief explanation of 
how colors have both positive and negative meanings 
leads to discussion and analysis of college and 
professional examples. Avoid Skittles vomit and discover 
the power of effective color. 
Liberty 5 
Linda S. Puntney, Kansas State University (emeritus), 
Herff Jones
     
10-10:50 a.m. 
Bleeding and Leading: Tough Stories That 
Dodge Administrative Bullets
Bad news usually isn’t good news, especially on faith-
related campuses. But bad news can be pursued and 
published with planning, strategy and discretion. Learn 
how to do all three from this panel of wise and 
experienced advisers. 
Madison 4 
Michael Ray Smith, Campbell University 
J. Douglas Tarpley, Biola University 



10-10:50 a.m. 
Is It Time to Move to an Agency Model? 
Is there a better model to produce additional revenue 
streams for your news operation? Has your program hit 
the wall in ad sales? Staff from the Iowa State Daily will 
share how they are changing from an advertising team to 
a sales-and-marketing team. The advertising-marketing 
agency model is currently being introduced to sell services 
and digital needs, as well as advertising. 
Liberty 4 
Laura Widmer and Charlie Weaver, Iowa State 
University 

10-10:50 a.m. 
The Undertaker Takes His Coffee Black (and 
Drives a Hearse with 71,000 Miles on It)
The first thing you learned in a journalism class is that a 
good reporter needs a keen eye for detail.  Simple enough, 
right? Wrong! A veteran reporter, editor and writing coach 
(Los Angeles Times, Washington Post, Chicago Tribune) 
shows you how to drastically improve your reporting by 
writing detail-driven stories.  Learn the skills you need to 
discern the irrelevant from the irreverent and make your 
story jump off the page. 
Conference Room D 
Rob Kaiser, Canisius College
     
10-10:50 a.m. 
Make Your Website Sticky
The goal of any news website is to be sticky: to grab 
readers’ attention with photos and video and hold it with 
words and insight. If you simply move copy from print to 
your online (or vice versa), you’re losing readers. Research 
shows people read differently online. An award-winning 
ReadWriteWeb reporter will teach you about online reading 
habits and how simple changes to the way you write and 
edit will make your sites more useful. This is a hands-on 
session and participants are encouraged to bring samples 
of their work for a critique. 
Madison 6 
Dave Copeland, Bridgewater State University
10-10:50 a.m. 

Digital/Social Media: A Love/Hate 
Relationship 
This is the story of how a digital-first publication saved 
a student’s fledgling career as a writer and journalist. 
Colleges with traditional print-first publications are sending 
students into a digital publishing industry, unprepared for 
the realities of SEO, out-bound links, site traffic and the 
nuances of marketing. A former Mashable intern answers 
questions about heading into a world of journalism 
shrouded by binary. 
Conference Room D 
Kenneth Rosen, Narratively, USA Today College 
Brian Anthony Hernandez, Mashable 
  
10-10:50 a.m. 
Ethics in Interviews: Mapping the Minefield
 How far should you go to explain “on the record” and 
“off the record” to sources? How about if the source is 
the president of the college? A freshman admitting to 

underage drinking? What if your responsibilities to your 
source and to your audience come into conflict? Don’t wait 
until you (or your reporters) walk into the minefield. Make 
a map now by answering some key questions about your 
interviewing principles and practices. 
Madison 3 
David Simpson, former Associated Press assistant 
bureau chief 

10-10:50 a.m. 
Give Me My Freedoms 
Come test your knowledge about the First Amendment. 
Bring your laptop or smartphone to take a survey, and we’ll 
compare your answers with the newest findings of the 
2012 State of the First Amendment survey. 
Conference Room L 
Gene Policinski, First Amendment Center
     
10-10:50 a.m. 
Broadcast Video Production Workflow in CS6 
with Creative Cloud
Adobe’s “worldwide evangelist” demonstrates the script-
to-screen production workflow in CS6, highlighting a series 
of applications, including Adobe Story, Adobe Prelude, 
Premiere Pro, After Effects, Audition, SpeedGrade and 
more. DSLR, RED, ARRI and other formats/workflows will 
also be discussed. 
Conference Room J 
Jason Levine, Adobe
     
10-10:50 a.m. 
Going Beyond J School to Build a Campus 
Magazine 
How can you put together a new magazine using sources 
beyond your own journalism department? The University of 
Alabama Honors College’s Mosaic magazine uses writers, 
photographers, designers and editors from many fields of 
study. The magazine’s editorial adviser and student editors 
will go over the step-by-step process in creating a diverse 
magazine for the 21st century. 
Madison 5
Mark Mayfield, Laura Monroe and Katie Thurber, 
University of Alabama
 
10-10:50 a.m. 
NYC Shootout Closing 
After photojournalists have spent two days fulfilling the 
assignment, pro photographers and instructors will critique 
their work. The group will also select a class favorite. 
Come to the closing keynote to see a variety of the photos. 
Winners (selected by a panel of pro judges) will be posted 
on the CMA website in about two weeks.  
Conference Room E 
Bradley Wilson, Midwestern State University  
    
10-10:50 a.m. 
Use Your Audience To Find Stories
Crowdsourcing is not the only way your audience can help 
you. If you’re ingrained in your community — in person and 
via social media — your community will help you discover 
stories and tip you to breaking news. Find out how from a 
pro who does it every day. 



Conference Room K 
Lon Cohen, Patch.com, Suffolk County (Long Island) and 
Port Jefferson
     
10-10:50 a.m.  
Both Sides of the Coin (An Administrator’s 
Confession)
Let’s take a look at how an administrator thinks — but 
not just any administrator. A student-media-adviser-
turned-dean will discuss the need to pursue the news 
while keeping in mind that the newspaper is part of the 
university community. How can both entities flourish? It’s 
possible, and both will be the better for it. 
Conference Room G 
J. Matthew Melton, Lee University 
    
10-11:50 a.m.
Double Session: Student Radio Roundtable
Bring your ideas, your questions and your complaints 
and discuss the joys and challenges of college radio in 
this students-only roundtable discussion.  Get together 
with college radio colleagues from around the country to 
discuss recruiting new DJs, programming, promotions and 
much more. 
Conference Room H 
      
11-11:50 a.m.
Roundtable with Recent Grads
Ask these recent grads (and NYC pros) anything — no 
really, anything! — about how to succeed in the industry. 
The pair, with experience at MTV, The Washington Post, 
Details and O, The Oprah Magazine between them, will 
be on-hand to help you navigate various challenges you 
might face early in your career, from how to stand out in a 
crowded job market to how to survive in a huge city on a 
not-so-huge budget.
Riverside Suite
Nuzhat Naoreen and Stephan Lee, Entertainment Weekly 
   
11-11:50 a.m.
Ask the Pros
Two magazine designers (and former yearbookers) and 
an HR rep will give you the scoop on how to get a job 
in publication design, including everything from resume 
design and portfolios to just what you need to know about 
iPad and tablet design. Come join us to get YOUR most 
pressing questions answered. 
Riverside Ballroom 
Leah Bailey, Money magazine, SPD
Dennis Huynh, Entertainment Weekly, SPD 
Jen Sharpe, Time Inc, SPD 

11-11:50 a.m.
Student Television Roundtable
Bring your ideas, your questions and your complaints and 
discuss the joys and challenges of college television in this 
students-only roundtable discussion.  Get together with 
college TV colleagues from around the country to discuss 
programming, promotions, equipment, technology and 
much more.
Conference Room I 
Sunny Nariyani, Quinnipiac University 

11-11:50 a.m.
LGBT Roundtable
Bring your questions about how to cover the LGBT beat. 
Get ideas and tips from LGBT advisers and students who 
have covered the beat and those who have been at the 
heart of major LGBT stories. This forum will explore the 
complexities and address the basic questions surrounding 
LGBT reporting. Guests will include students from 
Columbia University, Montclair University and Mercer 
County Community College.
Madison 2

11-11:50 a.m.
Camera Obscura: A Snapshot of Photojournalism 
Ethics  
Through implementation of an ethical-decision-making 
model designed by philosopher Sissela Bok, session-
goers will examine a collection of famous, controversial 
photographs that spark debate about what should and 
should not be photographed and communicated to the 
public as “journalism.” We’ll also explore First Amendment 
rights and responsibilities and serving your community 
through journalism. 
Conference Room E
Michael Prince, Olympic College
     
11-11:50 a.m.
Managing Your Media Menagerie 
There’s an elephant in the room! And a bear, a porcupine, 
a badger, a chameleon and a rattlesnake. Sound like your 
media organization? This interactive session will cover 
how to handle yourself around strong personalities and 
how to curb your own strong personality for the good of 
the group. Learn whether to fight it out, talk it out or wait 
it out. We’ll pose a few questions of self-analysis before 
brainstorming some familiar workplace scenarios to find 
the best ways to cope. Learn to read trigger points along 
with the sensitivities of those around you and how to 
bring out the best in the unique creatures that inhabit your 
workspace. 
Madison 3 
Mary Bernath, Vanessa Pellechio, Joe Fisher, Tom 
Ciampoli and Rae Meade, Bloomsburg University  
   
11-11:50 a.m.
Why Your Side Project Should Be Your Only 
Project
Learning a new skill (whether in production, programming, 
or networking) is so unbelievably easy today that it’s barely 
differentiating. Instead of skills, employers now seek 
people with entrepreneurial spirit. But how do you illustrate 
that? With a side project! This session will discuss how 
some of today’s most interesting media entities began as 
side projects. Our examples will pull from Tumblr, YouTube, 
iOS apps and many other platforms. We will consider 
how “entrepreneurial thinking” is different from “business 
thinking.” 
Liberty 4 
Rex Sorgatz, Kinda Sorta Media 
     



11-11:50 a.m.
Social Media in the 16th Century
Learn how Martin Luther adopted and used the newest 
technologies of his day to create a social movement. 
While new media has raised issues of speed and scale, 
the questions are still the same.  And so are some of the 
answers. 
Madison 4 
Wally Metts, Spring Arbor University 
    
11-11:50 a.m.
Run the Meeting; Don’t Run People Off 
Do you experience side conversations, constant 
distractions and the frustration of not getting through half 
of what needed to be discussed in the time allotted? Is 
it even worse because you’re the one in charge?  Learn 
from a seasoned veteran how to effectively run a meeting. 
We’ll cover the techniques and skills you need to run a 
successful meeting, as well as explore some common 
meeting disaster scenarios supplied by you. Come armed 
with your dysfunctional meeting stories and be ready for 
solutions that you (and the group) can use! 
Liberty 3 
Mat Cantore, Hudson Valley Community College
     
11-11:50 a.m. 
Controversial Reporting: Covering Crises and 
Scandals in the Digital Age
Crisis reporting in the online era requires a special set of 
skills and a slew of new editorial judgment calls. We’ll offer 
strategies to adopt and pitfalls to avoid while covering 
sensitive stories and campus scandals (including those 
that involve your own news outlet). Panelists include a 
pair of college newspaper staffers who reported upon the 
controversial “breast-feeding professor” story that earned 
national media attention last fall. 
Conference Room B
Zach Cohen and Heather Mongilio, American 
University 
Daniel Reimold, University of Tampa 

11-11:50 a.m.
Helping Students Find Their Untapped Potential
Discover how a student-run online publication built an 
environment that fosters members’ abilities and talents 
by making each feel vital to the team, never discouraged 
or lost in the crowd. Hear students recount specific 
events and details within the organization that helped 
them grow into self-reliant professionals.  Learn how to 
create a stimulating environment for your publication that 
promotes efficiency in team management and the editing 
process. 
Madison 5 
Danielle Columbo, Gabbie O’Grady, Kristen Rinaldi
Jaclyn Beltrami and Anthony Cucchi, Bloomsburg 
University
     
11-11:50 a.m.
Student Journalists Gone Wild: Don’t Let This 
Happen to You
Student journalists are being told to post up-to-the-minute 
stories online, update, use social media, and above all, 

to be ethical and responsible. But what happens when 
students set up their own websites or leave inflammatory 
comments on other news/opinion sites? This session will 
showcase student journalists who have not only ruined 
their own reputations, but brought the student publication 
down with them. Attendees will learn how to hold on to 
their most valuable asset — their reputation. 
Conference Room D 
Toni Albertson, Mt. San Antonio College
     
11-11:50 a.m.
Where’s The Money?
Each yearbook funding model is slight different — group or 
direct sales, student fees, SGA line items, administration 
support or some combination. Join an adviser whose 
school just passed a referendum to support his book to 
discuss what works, what doesn’t and how you do things.
Liberty 5
Randy Stano, University of Miami
     
11-11:50 a.m.
Watchin’ the Dogs
Doctors put their mistakes in the grave. Lawyers put their 
mistakes in the jail. Journalists put their mistakes on the 
front page for the whole world to see. Student leaders 
use all of their power and resources to hide their mistakes 
while student journalists use all of their skills to uncover 
them. It’s an unpopular job, but we love it! Learn how to 
perform your watchdog roles and report on your student 
governments without being banished for the rest of your 
college career.  
Madison 6 
Kenna Griffin, Oklahoma City University 
    
11-11:50 a.m.
The Complaint Department
The hardest part of being a journalist is often handling 
complaints. While it may seem like too much trouble to 
respond to every poison-pen letter, a veteran adviser and 
investigative journalist will explain why it’s important, both 
from an ethical and a practical standpoint. Is somebody’s 
mother complaining about the sex column that appeared 
last week? Use it as an opportunity to explain why free 
speech is important. Is a faculty member upset because 
he wasn’t allowed to review an article before publication? 
Here’s a chance to show your professionalism while 
drawing a clear policy line. It’s important to deal calmly and 
effectively with these situations to educate others about 
the whys and hows of journalism.  
Madison 1
Max McCoy, Emporia State University 
    
11-11:50 a.m.
The “No-Adviser Zone”   
Ask legal questions of the head of the Student Press 
Law Center. Ask him anything — we mean it — and do it 
without your adviser hanging around.  
Conference Room K 
Frank LoMonte, Student Press Law Center 



11-11:50 a.m.
Now Give Them Their Freedoms 
So now that you know your freedoms and that 96 percent 
of your fellow Americans don’t, what are you going to do 
about it? If you don’t educate your campus about the First 
Amendment, nobody else will (except maybe the librarians). 
In this session, you’ll learn why it’s important and how to 
do it — everything from creating creative First Amendment 
events to dealing with those who blame the media for all 
their problems. 
Conference Room L 
Gene Policinski, First Amendment Center 
Mark Witherspoon, Iowa State University
     
11-11:50 a.m.
Audio Production Workflow in Adobe Audition CS6
Join Adobe’s “worldwide evangelist” as he takes you 
through typical scenarios for audio production in Adobe 
Audition CS6: from repairing audio sourced from video 
tracks to removing noise/hum, fixing clipped audio and 
even mastering audio for mobile devices and the web. 
This session will include a vast array of very technical 
information that is extremely valuable to anyone looking to 
move into a broadcast audio/video environment.  
Conference Room J 
Jason Levine, Adobe
     
11-11:50 a.m.
How to Use a Journalism Degree Outside of 
Journalism
Not everyone who gets a journalism degree is going to 
be working for The New York Times right out of college. 
But those things you learn still apply: Time management, 
the ability to meet deadlines and working with a team are 
skills desirable in most professions. Get career tips from 
a recovering, comical newsie and graduate of Ball State 
University, who now helps hire for a New York City startup.
Conference Room F 
David Studinski, Sailthru 
    
11-11:50 a.m.
On Process 
A designer/art director discusses the process, hurdles and 
challenges of developing a finalized piece of art for an ad 
campaign. He’ll show you the project from initial brief to 
released campaign.
Conference Room C 
Erik Braun, mcgarrybowen
      

Tuesday Keynote
12-1 p.m. 
Metro West 
Mark Luckie, Twitter

How to Be a Twitter Rock Star 
You don’t have to wait until you graduate to transform 
yourself into a journalism rock star. Twitter’s manager of 
journalism and news shares insight on how to make the 
most of Twitter now, improve your social-media presence 
and position yourself for the job you want. In addition to his 
Twitter job, Mark Luckie founded the digital journalism blog 
10,000 Words and wrote The Digital Journalist’s Handbook, 
a guide to the tools necessary to thrive in the digital 
newsroom. Not bad for a guy who got his bachelor’s degree 
in 2005. Before joining Twitter, Luckie produced multimedia 
and interactive stories for the Center for Investigative 
Reporting, Entertainment Weekly and The Los Angeles 
Times. He was part of a Washington Post team nominated 
for a Pulitzer Prize.  

1 p.m.  
David L. Adams Apple Awards 
Following Mark Luckie’s keynote, see which people and 
pubs are the best of the best in NYC as CMA hands out its 
David L. Adams Apple Awards. Cheer on your friends, size 
up your competition and maybe take home a trophy of your 
own. 
Metro West 
Don Krause, Apple Award coordinator




