
 ollege 
MediaC September/October 2009 The Newsletter of College Media Advisers

National College Media Convention ‘09

Get connected now! Social media 
beckons CMA members to Twitter 
and Facebook. Explore what these 
sites can do for you...
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Hittin’ the Convention Note in Austin–Texas-style

Newly elected CMA offi-
cers -- President Sally Turn-
er and Vice President David 
Swartzlander -- will be sworn 
in in during the National 
College Media Convention 
in Austin, Texas, in fall 2009

Turner was elected presi-
dent for the 2009-2011 with 

120 votes (54 percent) to 
Vince Filak’s 102 votes 46 
percent).

Swartzlander prevailed 
in a runoff election with 76 
votes (57 percent) to Mi-
chael Koretzky’s 58 votes (43 
percent). Robert Bohler also 
was the third candidate for 

vice president in an earlier 
round of voting.

The election marked 
CMA’s first use of online vot-
ing. Returns hovered around 
the 20 percent of eligible 
voters. Past President Jenny 
Tenpenny Crouch chaired 
the elections committee.Turner Swartzlander

New team to lead CMA

www.facebook.com/
CollegeMediaAdvisers 

www.twitter.
com/CollegeTalk

With nearly 400 workshops being of-
fered in Austin, the Fall National College 
Media Convention (Oct. 28-Nov. 1) is your 
opportunity to experience and learn 
what’s happening in online & social me-
dia, newspaper, broadcast, yearbook and 
magazine.

From Wednesday to Saturday, witness 
an array of expert advice across a great 
number of topics like, faith-based and 
legal issues; old & new media; design & 
technology; advising; sports; music & 
pop culture; advertising & editorial; pho-
tojournalism; and professional develop-
ment. Yoga and morning jog meet-ups 
are also available.

Here’s a just a small preview of some of 
what’s to come: 

Early Bird Wednesday: Business & Ad-
vertising; Newsroom Management; Digi-
tal Photography; and Coaching Writers: 
the 7.5 Habits of Highly Effective Journal-
ists with Dick Weiss; and more.

Thursday: Breaking News with Twitter 
& Live Blogging; New Adviser Workshops; 
Adobe Creative Suite Overview; Audio 
Editing with Adobe Audition; Web Pub-
lishing with Free Content Management 
Systems; 100 Plus Radio and TV Promo-
tion Ideas in 49 Minutes; Pop Music and 
Culture: Coverage and Criticism; Building 
a Better College News Website; and much 
more. 

Friday: Impact of Internet and Econ-
omy on Student News Media; Covering 
“Bad News” on Campus; Going Digital 
Without Going Broke; Wringing the Bad 
Writing Habits Out of Your Eager but In-
experienced Staff; Advising The Radio/
TV Station: A Faculty Caucus/Workshop; 
Survive and Thrive: Five Models for News-
papers in the Coming Decade; and, still 
more.

Saturday: Convergence on a Dime: 
Student Media Migration to the Web; 
Getting Online Quickly; Organizing the 
Photography Staff; New Adviser Course; 
and Revenue Beyond Print Ads? Advisers 
Share the Wealth; and -- you guessed it -- 
a whole lot more.

And, Sunday: The closing keynote 
and announcement of 2009 Best of Show 
Winners.

Whew!
All workshops and no play? On Thurs-

day and Friday, organized tours of media-
related, Austin Hot Spots are available.

Tours range from the Watergate Papers 
exhibit (Harry Ransom Center, University 
of Texas, Austin), and GSD&M Idea City 
(Austin ad agency founded by four alum-
ni of The Daily Texan) advertising staff to 
the O. Henry Museum (a look into the life 
and home of William Sidney Porter, the 
man who became famous under the pen 
name O. Henry)  and Austin City Limits 
for a live taping of Texas Monthly Talks 
with an interview with former Secretary 
of State Madeleine Albright.  Also on tap 
are tours of the Austin American-States-
man (including discussion with online 
and news staff) and the Harry Ransom 
Center (home for a Gutenberg Bible from 
1455 and Edgar Alan Poe exhibit), a tour 
of Clear Channel, where six stations oper-
ate, and still more.

There is limited room on these tours, 
so please be considerate of other mem-
bers when selecting and reserving space. 

Some workshops are included in the 
convention rate, others require an addi-
tional fee.

See you there!

Bookmark the 
Official Con-
vention Blog 
(studentpress-
blogs.org/
austin2009) 
for one-stop 
searching. You 

can download the registration 
booklet at studentpress.org/
acp/ or visit the CMA Facebook 
fan page facebook.com/Colleg-
eMediaAdvisers
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Interim Editor:
Bill Neville

College Media is the official 
newsletter of College Media 
Advisers, Inc., and is published 
during the school year for 
members and for others by 
request.

Direct circulation inquiries to:
CMA Headquarters
The University of Memphis
MJ-300
Memphis, TN 38152-6661
(901) 678-2403

Direct content inquiries to:
Bill Neville, Director of 
Marketing & Promotion
bill@collegemedia.org

EDITORIAL POLICY
College Media is the official 
newsletter of College Media 
Advisers Inc. Its mission is to 
provide news and short articles 
on professional development 
subjects six times a year to CMA 
members.

College Media does not 
accept advertising or editorial 
submissions from commercial 
entities. The exception is job 
postings, which are provided 
as a public service to CMA 
members.

College Media uses articles 
relating to professional 
development of CMA members, 
usually 750 to 1200 words, 
occasionally longer for major 
topics. It also uses news briefs 
about subjects related to 
college media advising and 
about significant awards 
and personal milestones of 
members. News about students 
is used only when CMA 
competitions are involved.

SUBMISSION GUIDELINES 
Digital submission is always 
preferred. For e-mail, include the 
item in the body of the e-mail 
or attach the file in either text or 
Microsoft Word format. 

Send all editorial material to: 
bill@collegemedia.org

.

Almost exactly two years ago, I wrote a column for 
this newsletter as I prepared to assume the leadership 
of CMA as president. The focus I used then was the 
challenge of winning and losing in sports — Jim McK-
ay’s thrill of victory and agony of defeat.

My football team at Missouri Western, the Grif-
fons, had just been soundly thumped by the Bearcats, 
our archrivals at Northwest Missouri State University 
just up the highway. Laura Widmer still secretly gloats 
over that one. 

Northwest is 4-1 after annihilating cross-state op-
ponent Truman State, 70-0 last week. The two have a 
longtime contest over something called the Hickory 
Stick, which Northwest has brought home the last 13 of 
14 years. This year, it must’ve been bloody when they 
tucked it back into the trophy case. 

Western is 5-0 — its best season since 1981 when 
it started 7-0 — following its 45-40 win last week over 
the Pittsburg State (Kan.) Gorillas, who came in ranked 
23rd in national Division II polls.

The two teams face each other here this Saturday. 
Western has built new visitors bleachers with this con-
test in mind. They’ll be filled to overflowing. I’ll be rais-
ing my fist to them come Saturday.

I won’t even mention the Kansas City Chiefs this 
time ….

My point then, as it is now, is that working together 
for the benefit of one and all is what CMA is all about. 
Working together means we never have to go it alone. 
Working together will allow us to overcome adversity 
and enjoy the thrill of victory.

I listed then the challenges that CMA faced during 
the next several years:
▶ The First Amendment rights of our student jour-

nalists are facing some of their greatest assaults in 
years. 

▶ We advisers are increasingly pressured by adminis-
trators to censor our students’ work. 

▶ And when we draw administrative ire, our jobs are 
more frequently on the line. 

▶ Technology today is offering ever more marvelous 
opportunities for journalism and its practitioners; 
yet, that same technology is ever more complex, 
difficult to master and expensive to afford. 

▶ Surveys tell us that the rift between traditional 
media and their audiences continues to grow while 
those same audiences continue to shrink. 
Those challenges, which we have worked steadily to 

overcome, remain today as serious issues for the CMA 
agenda.

A combination of the economic recession (who saw 
that coming?) and even greater administrative attacks 

continue to make the first three a major concern. Work-
ing with Adviser Advocate Coordinator Kathy Law-
rence, I have never seen such assaults against student 
First Amendment freedoms and adviser job security in 
my 30 years with CMA. We as an organization and each 
of us as individuals must remain vigilant and respond 
effectively to this growing challenge. 

Technology continues to be a wonderful-worrisome 
challenge for us in college media. CMA responded to 
the demand for more sessions and more hands-on train-
ing at its twice-annual conferences. As much as we can 
deliver, though, it never seems to be quite enough, yet 
most schools seem to have made progress in the past 
two years in delivering more sophisticated products that 
benefit from the amazing technological opportunities 
before us.

That traditional rift between traditional media and 
their audiences has grown to become a chasm. Com-
bined with the recession, it has become a double wham-
my that finally has forced media today — at least those 
who hope to survive — to re-vision themselves and rein-
vent effective ways of engaging their audiences. 

More than ever, we in college media have the chance 
to test new ways of meeting that challenge. We can and 
should be the proving grounds for new technology and 
how it is incorporated into the way we deliver our prod-
ucts.

I have the greatest confidence in President-Elect Sal-
ly Turner and Vice President-Elect Dave Swartzlander 
to meet the known and the unknown challenges that lie 
ahead, but they’ll need your help to do so.

In closing, I’m reminded of the not-so-childlike 
story of Lewis Carroll’s “Alice in Wonderland,” wherein 
each of Alice’s encounters becomes a game, with rules to 
learn and consequences for doing so or not. Her ability 
to learn and to adapt ultimately spells success and re-
flects her growth to adulthood.

So, too, we in CMA must be like Alice. We must 
be willing to shift from the comfortable old ways that 
we and our students do our jobs. We must adapt to the 
changing rules of the changing games. 

Failure is not an option. In this, together, we must 
succeed.

Meeting the challenges redux

Ken Rosenauer
CMA President
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New webcasting rules may ease headaches
By Will Robedee
Collegiate Broadcasters, Inc.

For many College and High School 
radio stations, the recordkeeping issues 
surrounding webcasting has been a big 
headache.

The regulations currently require sta-
tions to report detailed information con-
cerning each song played in two seven-day, 
sample periods each month along with 
the total on-line audience data, known 
as Aggregate Tuning Hours (ATH). In 
December of 2008, the Copyright Royalty 
Judges (CRJs) proposed changes to the 
reporting requirements that would elimi-
nate the sample periods and require census 
(24/7/365) data.

Additionally, the CRJs proposed a 
change in the audience measurement from 
ATH to “Actual Total Performance” (ATP) 
data. ATP data would require reporting the 
number of on-line “listeners” for each and 
every song.

A third proposed change would have 
required stations to file these reports every 
calendar quarter. College Broadcasters, 
Inc. (CBI) has announced that, after years 
of legal filings, visiting with lawmakers, 
surveying members, etc., they reached a 
negotiated settlement, under the authority 
of the Webcaster Settlement Act of 2009, 

that addresses many of these issues. The 
settlement offers some meaningful, long-
term results.  Some highlights…
▶ Stations that average fewer than 75 simulta-

neous users will have the option of submit-
ting reports of use that do not require any 
audience data (ATH of ATP) or paying a 
$100 proxy fee in lieu of any reporting.

▶ Stations with an average concurrent audi-
ence of over 75 will be required to submit 
reports of use, but they will not have to 
provide either ATH or ATP. 

▶ Stations that are required or opt to submit 
reports of use under the settlement will only 
need to submit reports once per year in 
January. 

▶ The fee for these stations remains at $500 
annually through 2016 unless the station 
has an ATH above 159,140 (~208 average 
concurrent users in any month).
Through the years, CBI had found that 

stations’ biggest complaints concerning 
webcasting were the recordkeeping and 
reporting requirements.  A recent survey 
conducted by CBI found that nearly all 
Noncommercial Educational Webcast-
ers operated by students (”NEWs”) were 
unable to comply with the current require-
ments. This settlement provides stations 
with a means of complying with the 
regulations and, by doing so, allows sta-

tions to avoid potential claims of copyright 
infringement. 

The negotiated reports of use rules 
also provide exceptions for stations that 
unexpectedly exceed the caps. In other 
words, if a station unexpectedly exceeds 
the established cap (either the 75 or 218 
concurrent listener cap per month), the 
station will not automatically be pushed 
to the next level of recordkeeping/report-
ing requirements.  However, if the sta-
tions’ monthly ATH exceeds 218 average 
concurrent listeners, it will be required to 
pay additional royalties for the listenening 
above the cap, but it still won’t be required 
to change reporting requirements if steps 
are taken to avoid exceeding the cap in the 
future.

The settlement is an option for stations, 
not a change in the regulations - at least 
not yet. CBI and SoundExchange have 
asked the Copyright Royalty Judges to 
adopt the terms of the settlement in the 
on-going regulatory proceeding which will 
set rates and terms for webcasters from 
2011 through 2015. Currently stations that 
want to utilize new recordkeeping require-
ments will need to opt-in to the settlement. 

Whether you’re an online social butterfly 
or rarely navigate the web, we invite you 
to connect with us on Facebook and 
Twitter. 

Become a fan on Facebook, deemed 
the most popular online social network 
by the 200 million plus active users. It’s 
simple, but the benefits--not quite.

In fact, the benefits are great.

Receive updates on workshop informa-
tion, such as room or time changes; 
convention details, highlights and re-
caps; and news relevant to you and your 
media organization. Not to mention, 
through becoming a fan you’ll be mix-
ing and mingling with a community of 

fellow CMAers, where we hope you find 
it’s much easier to share in the conver-
sation. Engage and interact by posting 
feedback, photos, videos, links and more, 
without worry of email overload. We 
have a feeling you’ll find this experience 
worthwhile.

For those who like it short and sweet, 
follow us on the 140-character max phe-
nomenon, Twitter. We’ll be sure to Tweet 

updates and essential CMA information, 
as long as you Tweet us feedback. Peruse 
the Twitter applications, like Twitpic 
(photo sharing), TweetDeck (personal-
ized browser) and Twtpoll (creating 
polls). Give Twitter a chance.

We did. 

If you already have an account on Face-
book or Twitter, find us at the appropri-
ate address(es) noted below, and simply 
select “Become a Fan” for Facebook or 
“Follow” on Twitter. The rest is history. 
If you neither “fan” nor “follow”, no hard 
feelings. But, we hope you conquer the 
ultimate online social media experience 
with CMA and connect with us soon. 

www.facebook.com/
CollegeMediaAdvisers 

www.twitter.
com/CollegeTalk

Social media beckons CMAers

See WEBCASTERS
Page 6
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Request for Proposals

The College Media Advisers’ Board of 
Directors has posted a request for proposal 
document for any CMA member who 
might be interested in serving as conven-
tion director for the 2011 and 2012 spring 
national college media conventions in New 
York.

The document that outlines board 
expectations for proposals is below.

In the past, the convention director and 

assistant director have received stipends 
for their work. The convention team is 
responsbie for every aspect of convention 
mangement, both preliminary planning 
and on site direction, including, but not 
limited to, coordinating programming for 
the convention, preparing the convention 
booklet, recruiting volunteeers to assist 
and other duties.

The candidate(s) selected for this posi-

tion will be expected to attend the spring 
2010 convention to shadow the current 
management team as they perform their 
duties before taking over those responsi-
bilities. Complete details, including a list 
of CMA officers, officers-elect and others 
who might be able to answer questions, is 
included in the RFP document.

The deadline for submitting proposals 
is December 1, 2009.

Request for Proposals

CMA Spring National College Media Convention

March 2011 and March 2012

College Media Advisers Board of Directors invites pro-
posals for director of its Spring National College Media 
Convention. Proposals must include, but are not be limited 
to, the following:
•  A statement of purpose and commitment to the convention.

•  A description of each convention service position that will 
be included in the team (current positions include a conven-
tion director, responsible for all aspects of the convention, 
and convention services coordinator, who oversees volunteer 
recruitment, on-site registration, pre-convention publicity, and 
on-site signage. Both members need not be at the same school.

•  Names of the people to fill each position.

•  The proposal should list a remuneration package that would 
be expected for fulfilling these responsibilities for each posi-
tion. For example, the director receives a stipend of $XXXX, 
while the coordinator earns a stipend of $XXXX -- or similar 
language. Standard allowances for travel and onsite expenses 
for each during the convention are covered.

•  Specific goals for improving the convention, as well as ideas 
that would enhance the convention experience for the advisers 
and students attending.
Potential convention director candidates should know 

they are responsible for the following:
•  Being available at least a full week surrounding the convention 

in New York City in March.

•  Being available to provide several hours per week on conven-
tion planning and preparation, beginning in the fall semester 
prior to the convention and running up to the convention.

•  Contacting CMA committee chairs to solicit programming 
and coordinate the scheduling of sessions.

•  Preparing or coordinating the preparation of all pre-conven-
tion marketing materials and convention program.

•  Working with CMA Headquarters staff on the pre-convention 
and on-site registration.

•  Working with the convention services coordinator, who does 
the following:

▶ solicits volunteers to man registration tables at the con-
vention

▶ coordinates the on-site registration

▶ prepares nametags of all convention attendees, both 
preconvention and on-site.

▶ prepares or coordinates preparation of all on-site con-
vention signage

The convention director and convention services coor-
dinator will be selected for two years (2011 and 2012). They 
would be expected to begin orienting to the jobs ASAP and 
attend the 2010 convention to shadow the current director 
and coordinator. The Board has the option following the 
2012 convention either to extend the contract or seek new 
proposals. We hope to have this position named by early De-
cember 2009 at the latest.

For further information, contact CMA President Ken 
Rosenauer (rosenauer@missouriwestern.edu), CMA Presi-
dent-Elect Sally Turner (seturner@eiu.edu), other sitting 
board members, or CMA Executive Director Ron Spielberg-
er (rsplbrgr@memphis.edu). Questions also may be directed 
to current convention director, Laura Widmer (lwidmer@
nwmissouri.edu).

Deadline for proposals is Dec. 1, 2009.
Proposals should be sent to Spielberger at CMA HQ.

NY Convention Management Sought
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Don’t forget to renew your membership today. Not sure of your membership status? 
Contact Ron Spielberger at CMA Headquarters (email: rsplbrgr@memphis.edu)

Dr./Mr./Mrs./Ms.______________________________________

Title ________________________________________________

Address _____________________________________________

City______________________________________ State ______ 

Zip (+4) 

Phone (office)_________________________________________

(fax)______________________ (home)____________________

E-mail ______________________________________________

Media Advised:
_____ Newspaper - Name ______________________________

           Frequency Published _____________________________

_____ Yearbook - Name _______________________________

_____ Video Yearbook - Name __________________________

_____ Magazine - Name _______________________________ 

_____ Radio - Name __________________________________

_____ TV - Name ____________________________________

_____ Journalism Educator          Other ____________________

_____  Years Advising

  
CMA Federal I.D.# is 35-1394342

Please fill out the information below as you would like it printed in the CMA       
membership directory.  This will also be the address we use for mailing purposes.

        
        
        
       

CMA Memberships only:
_____ CMA Active member (1 year)*...................... $90.00
_____ CMA Active member (2 years) ...................... $170.00
_____ CMA Associate member (1 year)**............... $90.00
_____Business/Institutional Membership (1 year)    250.00
Combined memberships:
_____ CMA & Student Press Law Center (SPLC)... $120.00
_____ CMA & Community College Journalism
            Association (CCJA) ...................................... $130.00
_____ CMA, SPLC, & CCJA................................... $160.00
_____ CMA & SPLC (2 years) ................................. $225.00
_____ CMA, SPLC, & CCJA (2 years) .................... $300.00
*Active members shall be restricted to individuals who are performing duties as advisers, 
supervisors, or directors of eductorial, business or technical phases of student publications 
operations in colleges or universities and those involved in journalism education.
**Associate membership shall be extended to individuals or organizations whose profes-
sion or business brings them into close contact or association with any one of the various 
phases of student media operations.  If Associate, explain position:

_____ Law of the Student Press-A book CD that examines         
 legal issues confronting America's student journal 

ists, advisers and administrators .................. $20.50
_____ College Media Advising: Ethics

and Responsibilities ...................................... $12.00
_____ Responsible and Ethical Decision Making:
 Advertising and Editorial Content.................$22.00
_____ Governing College Student Publications...... $22.00
_____ Annotated Bibliography of Cases at the
 Student Press Archives 
 (Macintosh Disk-Microsoft Word)................ $22.00

Membership, which includes subscription to College Media Review, Newsletters and membership privileges runs from July 1 - June 30.

• Publications (monograph member prices)• Memberships

• About Your Job

• About Your School • More About You

• About You

School Name_________________________________________

Enrollment___________________________________________

_____ Public      _____Private     _____ 2-Year      _____ 4-Year

Supervisor Name, Title, Dept. ____________________________

Indicate the number of years experience, professional and advis-
ing combined, you have in each area:
_____Newspaper   _____Photojournalism   _____Radio
_____Magazine     _____Yearbook              _____Television
_____Video Yearbook
What is your area of expertise? i.e. Design, Broadcast, Reporting

____________________________________________________

Return this completed form, with payment to:
College Media Advisers
MJ-300
Attention: Ron Spielberger
University of Memphis
Memphis, TN 38152-6661
(901) 678-2403 FAX:(901) 678-4798

Please indicate if YOU are a:

          _____ New Member

          _____ Renewal

Method of Payment:  
PO#_______________Check#_______________

Credit card #_____________________________

Expiration Date_____________ (circle card) 

Signature________________________________

COLLEGE MEDIA ADVISERS, INC.
INVOICE 2009-2010

   _____ New Adviser Handbook (CD)....................$40.00
  ______Non Member Price.................................  $160.00
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New stations will need to opt-
in now, while stations that are 
currently webcasting will need 
to opt-in when they pay their 
2010 minimum fee in January. 

CBI and SoundExchange 
have agreed to submit the 
terms of the settlement in the 
arbitration process for 2011-
2016, before the CRJs.  If the 
CRJs accept the settlement (in 
whole), the rates and terms 
(including recordkeeping) will 
become a part of the regula-
tions, which means stations 
will not have to opt-in to the 
settlement. 

A copy of the CBI/SoundEx-
change settlement is available 
on the CBI web site at http://
www.askcbi.org/wp-content/
uploads/2009/08/wsa-2009-cbi-
sx-settlement.pdf

There is also news con-
cerning the $500 minimum 
annual fee. CBI and others 
appealed the CRJs’ decision 
which implemented the $500 
fee in court and won! The 
amount of the minimum fee 
has been remanded to the 
CRJs. This means that it is 
possible that the minimum fee 
for the 2006–2010 rate period 
could be adjusted, most likely, 
downwards. At this time, the 
remand schedule has not been 
determined. 

WEBCASTERS
continued from page 3

Media savvy pros ready to provide keynote insights

BurnettBoehne Outing

John Burnett is a rov-
ing National Public Radio cor-
respondent based in Austin, 
Texas, whose beat stretches 
across the U.S., and, some-
times, around the world. Nor-
mally, he focuses on the issues 
and people of the Southwest. 
His special reporting projects 
have included New Orleans 
during and after Hurricane 
Katrina, the U.S. invasion of 
Iraq, and many reports on the 
Drug War in the Americas. In 
2004, Burnett won a national 
Edward  R. Murrow Award. 

Rich Boehne is The 
E.W. Scripps Company’s pres-
ident and chief executive of-
ficer. Scripps today includes 
local media businesses — 
broadcast television stations, 
newspapers, and news and 
information internet sites 
— plus a national and inter-
national licensing and syndi-
cation unit. Rich co-founded 
the Scripps Leadership In-
stitute, a biannual program 
that identifies and provides 
training for up-and-coming 
senior-level managers.

Steve Outing has 
been a professional journalist 
since 1978, when he gradu-
ated into a stable and dull 
media world where news jobs 
had barely changed in de-
cades, and changing the font 
of a newspaper’s headlines 
was considered to be “inno-
vation.” Since 1993, Steve has 
been a pioneer in online me-
dia innovation and the transi-
tion of traditional news orga-
nizations to the interactive, 
digital, networked world.
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Board Contact Information

 2007-2009   
 Officers

Ken Rosenauer
President
Professor, English, Foreign 
Languages, and Journalism
Missouri Western State University
4525 Downs Drive
Saint Joseph, MO 64507
816.271.4323 Office
816.271.4543 Fax
816.387.8213 Home
rosenauer@missouriwestern.edu

Vince Filak
Vice President
Board Member, Daily Cardinal, 
University of Wisconsin-Madison
Assistant Professor, Department of 
Journalism
University of Wisconsin-Oshkosh
800 Algoma Blvd.
Oshkosh, WI 54901
920.424.0352
filakv@uwosh.edu

Laura York Guy
Vice President, Member Services
Garden City Community College
801 Campus Drive

Garden City, KS 67846-6333
620.276.9500 Phone
620.276.9523 Fax
laura.yorkguy@gcccks.edu

Rachele Kanigel
Secretary
San Francisco State University
1600 Holloway Avenue
San Francisco, CA 94132
415 338.3134 Phone
415 338-2084 Fax
kanigel@sfsu.edu

Annette Forbes
Treasurer
Iowa State University
108 Hamilton Hall, ISU
Ames, Iowa 50011
515.294.2609 Phone
515.232.7415 Home
515.451.1028 Home
aforbes@iastate.edu

Lance Speere
Immediate Past President
Seminole Community College
Sanford, FL 32773
407.708.2706
618.340.3520 (cell)
lance.cma@mac.com

2009-2011 Officers-
Elect

Sally Turner
President-elect
Eastern Illinois University
600 Lincoln Ave.
Charleston, IL 61920
217.581.7867 Office
217.581-7188 Fax
217.512.0036 Home
seturner@eiu.edu

David Swartzlander
Vice President-elect
Doane College
1014 Boswell Ave.
Crete, Neb. 68333
402.826.8269
402.643.5135 (cell)
david.swartzlander@doane.edu

Headquarters Staff

Ron Spielberger
Executive Director
The University of Memphis
Department of Journalism
3711 Veterans Ave., Room MJ300
Memphis, TN 38152
901.678.2403 Phone

901.678.4798 Fax
rsplbrgr@memphis.ed

Laura Beth Barnes
Assistant Director for Marketing 
and Promotions
The University of Memphis
Department of Journalism
3711 Veterans Ave., Room MJ300
Memphis, TN 38152
901.678.5637 Phone
901.678.4798 Fax
LB@collegemedia.org

Bill Neville
Technology & Webmaster
College Media Advisers
8524 10th Avenue South
Birmingham, AL 35206
912.541.1950 Cell Phone
205.836.0663Home
bill@collegemedia.org

Barnes joins HQ team
Laura Beth Barnes has joined the CMA 

headquarters staff as marketing/advertising 
and events coordinator.  

She comes from a background in radio 
advertising sales, and as an 
adjunct faculty member at 
a nearby community col-
lege.  Most recently she 
served as a media planner 
and buyer for a large Mem-
phis advertising agency, 
handling the media for a 
number of national and re-
gional accounts.  She holds 

a BA, with an emphasis in advertising from 
the University of Memphis.

Since starting her current position, she 
has been mining college media databases, 
searching for those schools that previously 
had CMA memberships but no longer do.  
In addition, she has been updating existing 
non-member databases.  

Laura Beth has been working on Austin 
convention projects, including updating 
signage and event menu management and 
has already begun to work on some aspects 
of the New York convention.

Aside from convention and membership 
work, Laura Beth has also been helping re-
search, build and manage CMA’s social me-
dia presence on Facebook and Twitter.  

She will be using both during the con-
ventions to announce last minute session 
cancellations and changes.

Peterson earns kudos
Marilyn Peterson, associate profes-

sor emeritus of journalism and English, 
received the All American Adviser Award 
at a luncheon hosted recently by Midland 
Lutheran College in Fremont, Nebraska. 
Peterson, who advised The Midland news-
paper at the college, was honored for her 
30 years of service, celebrating the 120th 
year for the paper and the winning of 57 

All American awards by 1994 when she 
retired. She is a Lifetime Member of CMA 
and is in the CMA Hall of Fame. Recipient 
of numerous other awards, she received 
the Honorary Doctorate of Humane Letter, 
teh Zimmerman Distinguished Professor 
Award, and an Award of Distinction in 
Journalsim.

Daily 49er now on iTunes
California State University, Long 

Beach’s /Daily 49er/ just became one of 
the first, if not the first print publication 
to place its daily edition on iTunes. iTunes 
users can download the full /Daily 49er’s/ 
updated PDF and also an accessible text-
only version for the visually impaired.  
Users can also subscribe to the paper on 
iTunes, and receive it automatically every 
day. The /Daily 49er/ also went through an 
extensive redesign of its print edition and 
the paper also celebrates its 60th anniver-
sary in November.

Barnes
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The 411...Briefly speaking…

September/October 2009

National College 
Media Convention Fall 
‘09
Oct. 28 - Nov. 1, 2009, CMA & Associated 
Collegiate Press. Marriott Downtown, 
Austin, Texas.

National College 
Media Convention 
Spring ‘10
CONVENTION (March 14-16, 2009): New 
York Marriott Marquis Times Square.

Future venues
2010--Louisville, KY--Galt House--October 

28-31

2010--New York--Marriott Marquis--March 
14-16

2011--Orlando--Renaissance Sea World--
October 27-30

2011--New York--Marriott Marquis--March 
13-15

CALL FOR ENTRIES IN THE 2008 
LOUIS E. INGELHART AWARDS

The Ingelhart First Amendment Fund was 
established by College Media Advisers, Inc. and 
donors to educate campuses and communi-
ties about the freedoms protected by the First 
Amendment. The fund is named for Louis E. Ingel-
hart, builder of the Ball State University’s journal-
ism department, dedicated defender of the First 
Amendment and mentor to a multitude of college 
and high school media advisers.

In light of recent developments in the realm of 
student media and the courts in which students’ 
First Amendment rights have been further 
eroded, this year might be a most appropriate 
time to consider mounting a program designed 
to educate your campus and community about 
the First Amendment.

This is where CMA can help.

Requests for Ingelhart First Amendment grants 
are being accepted through Sept. 30, 2009. The 
grants will be awarded to CMA members to un-
derwrite programs designed to elevate awareness 
of First Amendment freedoms on an individual 
campus. A grant of $1,000 will fund the desig-
nated recipient.

There is no application form. Applicants need 
only to explain in a letter why their proposed pro-
gram deserves funding. Please send an electronic 
proposal and its cost to:

Annette Forbes , CMA Treasurer, Iowa State 
Daily . aforbes@iastate.edu

Requests will be reviewed by CMA’s Media Law 
Committee, and grants will be awarded at the 
National CMA/ACP Convention in Kansas City.


